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Korea’s 
first textile manufacturer 
to export rayon to 
Hong Kong

Acquired 
Korea National 
Oil Corporation

Launching 
of the ultra-scale 
marketing company, 
SK Global

Renaming of company 
to SK Networks

Merging of 
the Walkerhill Hotel 
chain

Commencing of car 
rental business

Number of mobile 
communications outlets 
exceed 1,000

Acquisition 
of Speedmate auto 
sales and service 
business and 
SK Distribution

Receiving of 
the Gold Tower 
Order of Industrial 
Service Merit

1953 1962  1973 1976 1977 20001980 20031990 20051995 20071996 2009 20101999 2011 2012

The beginning year of our 
new “To-Be” vision

Launching of the rouge & lounge 
fashion brand in Korea

Vision  201520142013

Opening of Shenyang 
SK Bus Terminal, the first 
non-Chinese affiliation 
to enter the Chinese public 
facilities business

Launching of 
the 2econd floor ladies 
wear brand in Korea

Number of 
SK gas stations 
exceed 3,000

Renewal 
grand open of 
Walkerhill duty 
free shop

Launching of 
the fashion brands, 
American Eagle 
Outfitters, and Canali

Receiving 
the USD 100 Million 
Export Tower

Acquisition of the fashion Company, 
Obzee Co., Ltd., reinforcing its global 
fashion business

Cumulative sales 
volume of mobile phones 
exceed 100 million units

Sales of fashion busine     
d KRW 500 billion

Annual 
mobile phone 
retail sales 
reach KRW 1 
trillion

Commencing of 
natural resources 
development business

Fashion brand O’2nd 
entrance into 
19 countries worldwide

A Lifestyle Partner 
Creating a 
Prosperous Life 

Renaming of 
company to 
‘Sunkyung’ after 
acquiring 
Sunil Textiles

Inauguration 
of CEO Jong-hoon Mun 

60th 
anniversary 
of SK Networks 
foundation



Increasing consumer 
goods/B2C business, redesigning 
our approach to marketing, 
sales and distribution 

Offering products, services 
and distinctive value at 
customer-contact-points

Strategy

Growing together 
with customers 

A Business 
Portfolio Centered 
On Lifestyle

Moving Minds-
Our Way Forward 

SK Networks tirelessly works to offer upgraded 
customer service growing together with customers 
based on mutual trust, we  are your lifestyle 
partner.

Devoting ourselves to a vision of a better life, 
SK Networks rolls up its sleeves in an effort to get 
more involved. 

EEmbracing more markets through our trading business,
Bringing about a “smarter” life with the ICT business,

Delivering joy with the energy marketing business,
Adding the perfect final touch with our total car service, 
fashion, and duty free shopping businesses

Offering high-end services with our hotel chain,

SK Networks is a lifestyle creator that contributes to a 
brighter future for everyone. 

Vision
2015: The Beginning Year Of Our 
New “To-Be” Vision

A Lifestyle Partner 
Creating a 
Prosperous Life 



  

Moving Minds - 
Our Thinking Forward

● 2015 Business Strategies
 1. Focusing on Lifestyle Businesses
 2.  Carrying Out Business Reorganization 
  and Fundamental Restructuring 
 3.  Upgrading Our Corporate Culture to 

Ensure Growth Potential

● CEO’s Message
● Board of Directors

● Business Overview
 - At a Glance
 - Trading
 - ICT Marketing     
 - Energy & Car
 - Fashion & Hotel
 - China Business

● Fair Trade
● Social Responsibilities
● Global Network
● Subsidiaries & Affiliates

Moving Minds-
Our Way Forward 

SK Networks tirelessly works to offer upgraded 
customer service growing together with customers 
based on mutual trust, we  are your lifestyle 
partner.

Devoting ourselves to a vision of a better life, 
SK Networks rolls up its sleeves in an effort to get 
more involved. 

EEmbracing more markets through our trading business,
Bringing about a “smarter” life with the ICT business,

Delivering joy with the energy marketing business,
Adding the perfect final touch with our total car service, 
fashion, and duty free shopping businesses

Offering high-end services with our hotel chain,

SK Networks is a lifestyle creator that contributes to a 
brighter future for everyone. 



윤리경영이 회사의 지속적인 성장을 가능하게 하는 가장 기본적이고 중요한 경영가치임을 분명히 인식하고, 

한 단계 더 높은 윤리성을 바탕으로 올바른 일을 올바르게 하는 기업이 되겠습니다.

 

Moving Minds_
More Convenient...

1. Focusing on 
     Lifestyle Businesses

Drawing on its strong foundation, 
SK Networks is reinforcing its 
capabilities in trading and distribution 
with the aim of transforming itself 
into a customer-oriented lifestyle 
marketing company that is centered 
on consumer goods.

Today, we are mobilizing all our 
resources to lay the foundation 
for future growth, making 2015 a 
landmark year for our 
“To-be” vision as a lifestyle 
partner creating a prosperous life 
of plenty for everybody by enhancing 
our corporate value.

2015 
Business Strategies

1. Focusing on Lifestyle Businesses          
2. Carrying Out Business Reorganization and Fundamental Restructuring        
3. Upgrading Our Corporate Culture to Ensure Growth Potential

We will strategically develop automobile-related business with our focus on the car rental business.

We will maximize synergy with ‘Speedmate’.
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More 
Splendidly...

As the trendsetter of duty free shopping industry, Walkerhill DFS is a culture-
tainment shopping destination where you can enjoy an all-inclusive lifestyle 
experience, from shopping and cultural events to lifestyle and entertainment services 
all in one stop.

Walkerhill duty free shop (DFS) boasts a high-end, 
classic space where you can enjoy stylish lifestyle 
shopping and premium service.

On the cutting edge of stylish fashion industry, SK Networks’ fashion business is actively 
diversifying its brand portfolio into license brands and its own brands.

SK Networks’ fashion business aims to grow into 
a global leading fashion company.

0706

While promoting the car rental business,
We will also manifest a bolstered collaboration between 
Speedmate and the petroleum business.

While constantly building up our brand portfolio in the fashion 
business, We will maintain stable growth in China and pursue 
new opportunities in the lifestyle business.

With the successful renewal open of the Walkerhill duty free 
shop (DFS), our duty free shop operation will bring a brand 
new lifestyle and shopping experience to our customers as the 
nation’s quintessential DFS operator.





The ICT business is building a new marketing platform upon its 
existing ICT distribution platform.

The ICT business capitalizes on its most 
extensive and largest distribution and 
logistics infrastructure to conveniently serve 
customers. 

We will enhance trading operations and expand our global 
network to strengthen our position as a leading trading 
company that specializes in industrial commodities.

ICT business will further consolidate its predominance in 
the domestic telecommunication and distribution industries, 
while actively expanding its business model to create 
innovative value in the ICT industry.

More Affluent...
08 09

2. Carrying Out Business       
 Reorganization & Fundamental    
 Restructuring 

We will ensure substantial 
growth in each of our business 
operations through effective risk 
management and outstanding 
global trading capabilities.





We will further our strategic alliances with various businesses, such as the service station model.

We will develop other new business models for higher customer 
convenience and competitiveness.

We will maintain our market leadership through 
strategic customer services.

The energy marketing operation is reinforcing 
its petroleum distribution network and upgrading its 
retail business model in pursuit of a sustainable 
business model.

Hotel business is establishing its standard 
operational procedures (SOP) of Walkerhill to create 
added value.

More Solid...
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Our all-inclusive facilities and high-end services for leisure and 
business experience present our customers with unforgettable 
memories and offer a brand new lifestyle experience.



3. Upgrading 
 Corporate Culture   
 to Ensure Growth    
 Potential

SK Networks trains its employees to help them 
strengthen their competencies in the consumer goods 
business.

At the same time, we are redefining our corporate 
culture so that compensations are dependent upon 
performance in the practice of the ‘SUPEX’ Spirit based 
on the business-specific HR modules.

More 
Potential...

Based on SK Values, the company provides systematic training programs to assist its 
employees build competencies in leadership, job competencies and globality. 

We apply a SKMS-based SUPEX 
Spirit to our daily business practices.

SK Networks people grow along with the company in the practice 
of SK Values and open communication.

12 13



The year 2015 will mark a new chapter 
in our history. Although we predict 
another challenging year ahead, we will 
strategically select and focus on promising 
businesses that may serve as the fuel 
needed to break through and accelerate 
our new-found growth consequently 
being followed by an upgrade of our profit 
structure. To that end, we will channel 
all resources to develop our new growth 
engine business, the consumer goods 
businesses, to reach industry-top level,   
and in addition to this, we have our sights 
set on strengthening our trading and 
distribution capabilities to stabilize our 
main business lines. To achieve this, we 
established the following three business 
plans.

First, we will stay focused on developing 
the consumer goods business with secured 
potential, such as car life, fashion and the 
duty free shop (DFS) businesses. 
Automobile-related business will develop 
new growth models from the synergies 
between maintenance and petroleum 

business with a focus on the car rental 
business, which had also demonstrated fair 
potential. The fashion business will build 
up its brand portfolios and expand into 
the lifestyle business, while continuously 
expanding its China business. The DFS 
business will attract global top brands 
to ensure a successful grand opening of the 
Walkerhill duty free shop, currently under 
renovation. Going forward, the automobile-
related, fashion and DFS businesses will 
continue to exhibit substantial growth and 
M&A opportunities as our new growth 
drivers.

Seccond, we will continue to bolster 
our sound profitability by stabilizing the main 
business lines and developing innovative 
business models. 
Trading business will focus on improving its 
profitability by reinforcing its global trading 
capacity based on tight risk management 
practices. The ICT and energy marketing 
sectors will flexibly respond to market 
developments and upgrade their business 
model as the mainstay businesses of the 
company’s stable growth.

Third, we will establish a sound 
corporate culture that will attract and retain 
high-caliber talent.
We will promote interactive communication 
and encourage all employees to sharpen 
their global leading competitiveness. This 
will allow the company to ensure new 
resources & capabilities required for our 
future growth in prompt reaction to crises 
to achieve favorable business results.

We owe our deepest gratitude to all 
of our shareholders and customers for their 
continued interest and encouragement in 
the company over the past year as we 
laid the foundation for the company’s future 
dynamic. Everyone at SK Networks will 
continue to make concerted efforts for 
the achievement of sustained growth in the 
name of maximizing shareholder value.

Thank you.

14 15

CEO’S MESSAGE
Dear shareholders and customers,
In 2014, many businesses struggled with sluggish 
earnings amid the slow recovery in the global economy 
and sluggish domestic consumption. 

SK Networks, however, was successfully able 
to turn this crisis into opportunity and recorded profit 
while laying the foundation for sustainable 
growth by concentrating on businesses with high 
growth potential. I am proud of my employees thanks 
to the proactive concerted efforts of all our 
employees.

Moon Jong-hoonPresident & CEO



Transparency Maximizes Shareholder Value.

SK Networks implements transparent management practices led by the board of directors (BOD). 
A BOD Secretariat is in place to assist the BOD activities. The percentage of outside directors was increased 
to ensure advanced corporate governance. Also, the BOD runs subcommittees that are chaired by 
outside directors to keep reign over management activities independently from the management board, 
which is sound both morally and fiscally.  

4. Yoon Nam-geun 

   • Outside director 
   • Professor, 
 Korea University Law School

1. Moon Jong-hoon  

   • President & CEO 
   • SK Networks 

5. Song Hah-zoong 

   • Outside director 
   • Professor, 
 College of Politics and Economics 
 in Public Administration 
 Kyunghee University 

2. Kim Hun-pyo  
   • Inside director 
   • Vice president, 
 Head of Management 
 Support Divisional Group, 
 SK Networks

6. Kim Sung-min  
   • Outside director 
   • Professor, 
 Graduate School of Finance 
 in Korea Advanced Institute of Science 
 and Technology

3. Park Seong-ha  

   • Non-executive director 
   •  Managing Director, 

Head of Portfolio 
Management 1st Group, 
SK Holdings

7. Hur Yong-suk  

   • Outside director 
   • Standing advisor, 
 Samil Accounting Firm 
 (a member firm of PWC)

BOARD 
OF DIRECTORS
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Transparent Corporate 
Governance
SK Networks has already established 
an advanced corporate governance 
structure, where management activities 
are centered around the BOD. Under 
the BOD are subcommittees to ensure a 
system of checks and balances of the top 
management.

Independent Audit
Comprised solely of outside directors, 
the Audit Committee is endowed with 
absolute independence and power of 
checks and balances of the BOD and CEO’s 
management activities.

Transparent Accounting 
and Compliance
We revamped our internal control       
system and promptly introduced a system 
that certifies accounting by our top 
management, so that financial institutions 
and shareholders are guaranteed of its 
reliability. We also appointed a Compliance 
Officer, enhancing the binding force of 
our compliance system and management 
stability.

Ethical Management
We practice ethical management based 
on a Code of Conduct. We always aim 
to maximize the common interests of 
stakeholders and our communities by 
fulfilling our responsibilities.

Transparent Management Ensures 
A Sustainable Future.
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SK Networks continues innovation to enrich the life of customers 
as a creative lifestyle partner.

SK Networks is right next to you in your daily life. Wherever you go whatever you do, 
you’ll find us. From the moment you open your eyes in the morning and think about what to wear today,
When you are driving to work, When you chat with your friends over the phone, 
When you are dining out at a nice hotel restaurant, Until you come home and go to bed,
We are everywhere, at anytime.

From the point of view of our customers, we unflinchingly embrace change and innovation for higher 
customer value.



The new women’s wear 
brand 2econd floor was 
launched on January 7, 2014. 
Sophisticatedly combining 
contemporary design and 
modern femininity, 2econd 
floor targets young female 
consumers between 25 and 35 
years of age. 

Meaning a space of new 
style, the 2econd floor will 
introduce high quality and 
original lines integrated with 
free and unique street styles. It 
is the first in-house developed 
women’s wear brand that SK 
Networks has launched since 
the acquisition of the Obzee in 
2008.

Under an exclusive license 
agreement with ‘Munsin 
Garment,’ one of the largest 
fashion companies in Taiwan, 
we are exporting the O’2nd 
brand to Taiwan, enlarging 
its list of export markets to 19 
countries, including China, 
U.S., and the U.K. This earned 
us the reputation as the largest 
exporter among Korean fashion 
brands. 

Our car maintenance service 
brand Speedmate ranked atop 
the car maintenance service 
sector at the 2014 Korea 
Brand Power Index (K-BPI) 
survey announced by Korea 
Management Association 
Consulting (KMAC) for a 12th 
straight year.

KMAC surveys consumer 
recognition of major Korean 
brands by sector to develop 
the index. As proven in the 
survey results, Speedmate 
enjoys unmatched leadership 
and customer trust within the 
industry.

Our advanced contemporary 
accessory brand rouge & 
lounge opened its first store on 
the Central Plaza in downtown 
Shanghai. 

The rouge & lounge is making 
its foray into overseas markets 
beyond China, while it opened 
several more stores at strategic 
points within the Chinese 
market. 

In meeting the recent growth in 
market demand for long-term 
car rental service, we were the 
first company in the industry to 
launch an optional membership 
service for individual 
customers.  

The membership subscribers 
can choose from the additional 
options—car maintenance, 
urban leisure benefits and trip 
subsidies—according to their 
lifestyle and preferences, not to 
mention the existing benefits 
of 100 won/L discount on gas, 
maintenance, short-term rental, 
and free engine oil exchange 
services.

Walkerhill duty free shop 
reopened the renewal high-end 
watch & jewelry boutiques on 
the basement floor in January 
2015. It is the industry’s first and 
largest high-end modern design 
watch boutique. The renewal 
open boutique will offer visitors 
a best-in-class shopping 
experience in a modern style 
and high-class space. 

Walkerhill duty free shop 
has been renovating three 
floors from the basement to 
the second floor since July 
2014. The renewal grand open 
is slated for December, 2015.

SK Networks concluded a 
license agreement for exclusive 
domestic distribution of the 
U.S. casual brand American 
Eagle Outfitters and the Italian 
luxury brand Canali in March, 
2015. 

The agreement is fraught 
with significance as these two 
brands will further diversify 
our fashion brand portfolio by 
adding the mid-priced casual 
brand and luxury brand to 
existing high-priced brands, 
including the high-end designer 
brand as well as American 
traditional and contemporary 
brands. 

Launching 
‘American Eagle’ 
and Canali 
Reinforces our 
Fashion Business 
PortfolioReopening of 

the Jewelry 
and Watches 
Boutique at the 
Walkerhill Duty Free 
ShopIndustry’s 

First to Launch 
an Optional 
Membership for 
long-term 
Car Rental Service

The Songdo Service Station 
was the result of our consistent 
pondering from the customers’ 
point of view to advance 
our gas station operations. 
It accommodates a fast 
food drive-thru store and a 
Speedmate store for customer 
convenience. 

With the canopy featuring 
the Happy Wings logo of SK 
Group and digital art-based 
night lights, its façade fits 
well into the landscape of the 
international city and is highly 
expected to become the local 
landmark station. 

An Innovative 
Service Station 
Opens in Songdo

‘O’2nd ‘ 
Accelerates 
Globalization 
with its Entry into 
Taiwanese Market

‘rouge & lounge’ 
Opens its First 
Store in China

AT A GLANCE
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New Women’s 
Wear Brand 
‘2econd floor’ 
Launches

‘Speedmate’ 
Ranks First Place 
of the K-BPI 
Survey for a 
12th Consecutive 
Year



Based on 50 years of intensive trading experience, we have successfully positioned    
ourselves as a dominant industrial commodity trader that specializes in chemicals, steel 
and coal, with unrivaled capabilities in global sourcing, strategic networking, and market 
intelligence. Our extensive global network enables our industrial/regional experts to 
achieve outstanding results in their respective fields. In addition, our invaluable assets 
throughout the industrial value chains maximize our trading and bring our competencies 
to a higher level.

We will continuously enhance our trading competencies by strengthening the 
synergies between our trading and investment units. This, in turn, will satisfy constantly 
changing market demands and fortify our business model. Ultimately, our goal is to thrive as 
a trusted, respected, and renowned global trading company.

Determined to Remain 
One of the World’s Leading Global 
Trading Companies

2014 Sales

KRW6.3 trillion
2014 Export Volume

KRW5.6 trillion
Chemicals Steel Coal
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WE INVEST IN, PRODUCE, 
AND TRADE CHEMICAL PRODUCTS 
AND RENEWABLE RESOURCES. 

Chemicals

SK Networks chemical business division trades chemical products internationally, with an ex-
ceptional market presence in China and South Korea.  Items of trade include aromatics such as 
styrene monomer, benzene, xylene, and toluene, and chemical fiber materials including mo-
noethylene glycol and purified terephthalic acid, methanol & solvents, fertilizers, polyurethane 
materials, and polyethylene terephthalate (PET).

In 2003,  we set up domestic distribution and manufacturing units in China with the 
aim to further expand our trading business. Together with our global trading capabilities, we 
have also successfully completed a chemical business platform that integrates three key ele-
ments: global trading, domestic distribution, and manufacturing operations. In 2012,  we stra-
tegically capitalized on our burgeoning businesses to both improve operational efficiency and 
fund our new investments in other promising areas.  

While strengthening our position in China, we will continue to expand our trading 
coverage to other chemical markets in Europe, America, and the Middle East. Furthermore, by 
diversifying our product portfolio and upgrading the company’s trading techniques, we will 
continue to strengthen our core competitiveness. 

SK Networks trades steel products worldwide. Specializing in “Made in Korea” goods, which 
are well known for their exceptional product quality, our major Korean suppliers are POSCO, 
Hyundai Steel, Dongkuk Steel, and Dongbu Steel. In addition, we also have strong partnerships 
with overseas manufacturers such as Wuhan Iron & Steel (Group) Corporation, Anshan Iron 
and Steel Group Corporation, Jiangsu Shagang Group, and Taiyuan Iron & Steel in China, and 
ArcelorMittal in India. 

Our product line-up ranges from hot-rolled coils, plates, and cold-rolled coils/gal-
valume to long products and stainless steel (STS). Our major customers span the entire globe, 
from Asian countries such as China, Japan, Taiwan, Malaysia, Vietnam, Indonesia, and India 
to Europe, America, Oceania, and the Middle East. In the future, we will continue to thrive by 
maintaining our dominant position as a leading exporter of Korean products, enhancing our 
overseas sourcing and marketing competitence.

Since 2005, we have invested in and developed a number of mining projects in coal, iron ore, 
copper, and other non-ferrous metals. Two years earlier, in 2013, we successfully restructured 
our business portfolio with a focus on coal.

Currently, we are concentrating our efforts on developing and operating coal mines 
in Australia, and supplying thermal coal to domestic market based on our exceptional logistics 
capabilities. Going forward, we will ensure stable profitability and sustainable growth by maxi-
mizing the synergies between our trading capabilities and mining assets. 

Coal

WE SUPPLY A WIDE RANGE 
OF STEEL PRODUCTS TO CUSTOMERS ALL 
AROUND THE WORLD.

Steel

WE ARE FOCUSED 
ON DEVELOPING COAL MINES IN 
AUSTRALIA AND TRADING 
COAL IN KOREA.
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에너지 마케팅에너지 마케팅 정보통신화학 철강 석탄

ICT MARKETING

Wholesale

26 27

SK Networks is the nation’s leading mobile device distributor. Our ICT device distribution business   
consists of a wholesale division that sells and distributes ICT devices as well as SK Networks Service 
(SKNS), one of our subsidiary companies. The distribution of cell phones forms the main part of                        
our ICT business operations, selling over 7.6 million handsets a year via Korea’s largest distribution channel 
for mobile devices. In addition, SKNS operates a network that distributes network system equipment,  
offers mobile games, and mobile phone after-sales services.

With plans in place to strengthen our ICT distribution platform and strengthen an already globally 
competitive marketing platform, we will also draw on our extensive distribution competitiveness, ensuring a 
more convenient digital life for our customers, while also developing a future-oriented distribution network 
through mobile and on/offline platforms. 

2014 Sales

KRW4.7 trillion

Coal

A Comprehensive ICT Marketer 
Delivering Customers a More Convenient 
Digital Life



Wholesale 
Boasting the nation’s largest distribution channels and logistics infrastructure, we provide cus-
tomers with ICT devices from handset makers in Korea and overseas. A solid partnership with 
SK Telecom, Korea’s unrivaled mobile service operator, coupled with our vast network of 1,100 
exclusive channels nationwide, has helped us enhance our position within the Korean market. 
Furthermore, we pursue mutually beneficial partnerships with individual outlet operators, sup-
porting them with a wide array of marketing, consulting, and financial programs. 

Logistics
Over the past two decades, we have distributed ICT devices through our advanced nationwide 
logistics system. Drawing on our accumulated logistics know-how, we also distribute printers, 
set-top boxes, audio systems, car parts, and car maintenance supplies. Our comprehensive 
logistics services range from tripartite logistics to warehouse storage facilities. We aim to es-
tablish a combined logistics system for each item we handle to achieve industry-leading supply 
chain management (SCM) competitiveness.

Wholesale

Global Marketing
SK Networks distributes ICT devices made by mobile phone companies around the world 
through partnerships with major global producers. Our goal is to expand the items we intro-
duce to domestic consumers past just ICT items, while taking full advantage of our vast global 
sourcing and domestic distribution network.  

Established in 2007, SK Networks Service is responsible for customer 
relationship management and after-sales service with all of the 
SK Group’s ICT business operations. The refurbished SK Telecom 
mobile devices are provided through the company’s 60 A/S Centers 
nationwide. Network operations involve overall operations and 
maintenance as well as network-laying initiatives for SK Telecom and 
SK Broadband. We are also actively expanding our business portfolio 
to B2B services for financial institutions and other large corporations, 
while the IT solutions business oversees the wholesale and distribution 
of ICT equipment. The company has also released several hit mobile-
based games and expects tangible results as a mobile game producer. 

SK Networks Service (subsidiary)

Annual Handsets 
Sales Volume

7.6 million devices

DISTRIBUTING ICT DEVICES 
THROUGH A VAST DISTRIBUTION AND 
LOGISTICS NETWORK 
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Energy Marketing Car Rental  Speedmate 

Korea’s Leading Petroleum Product 
Distributor & Total Automobile Service Provider

SK Networks’ Energy & Car business division is Korea’s leading petroleum product distributor, operating      
SK Rent-a-Car and a top-quality car maintenance brand called Speedmate. Its distribution channel 
encompasses gas stations, LPG stations, car rental centers, and car repair shops, offering a diversified 
product line-up that generates consistently great value for customers.

We offer high-quality gasoline, EnClean, through our 3,000 gas stations nationwide. 
These same places also offer top-of-the-line car wash services and repair and maintenance centers.                        
Some of them also have convenience stores and fast food restaurants. With SK Rent-a-Car, it is quickly 
expanding its sales channels and differentiating its product line-up for higher customer satisfaction,         
while Speedmate offers repair and maintenance services for both domestic and imported cars, distributes 
car parts, and provides emergency roadside services. Furthermore, it sells new car models through 
Speedmotors, an SK Networks subsidiary. Today, our Happy Auto Membership boasts 1.56 million 
members, offering fuel discounts, free car washes, and free oil changes. This has allowed the company to 
position itself as an essential part of millions of drivers’ lives.   

Making use of our accumulated capabilities and experience, the division will continue to    
pursue new business models, such as electric vehicles (EVs), and new distribution models as part of our 
efforts to embrace innovation and change. 
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2014 Sales

KRW9.85 trillion



The Energy Marketing business provides gasoline, kerosene, diesel, and LPG through its 3,000 gas 
stations and 65 LPG stations across Korea, as well as asphalt and bunkering fuel for vessel.

Gas Stations
Through its extensive nationwide network, SK Networks commands a robust 18 percent share 
of the domestic petroleum product distribution market, providing high-quality kerosene, diesel 
and EnClean, a premium eco- and engine-friendly gas. 

In 2014, SK Networks worked through a challenging market environment, with in-
creased volatility arising from an economic downturn and fluctuating oil prices. Regardless, we 
continue to strategically increase our competitive edge and retain loyal customers by evolving 
each gas station into a total service station, while also providing a number of beneficial mem-
bership services.

Through its 130 service stations, SK Networks has established gas stations that are 
now highly customer-oriented total service stations that offer high-quality car washing prod-
ucts through Bubble I as well as Speedmate’s leading repair and maintenance services. On top 
of this, many of our service stations also have fast food restaurants and CVCs, such as C&U, 
McDonalds, Burger King and Krispy Kreme Doughnuts. As such, we command a dominant po-
sition in the petroleum distribution market.

Going forward, SK Networks will expand its benefits through the EnClean Bonus 
Card membership service and conduct regular evaluations to ensure a standardized level of 
customer service. As a result, we plan on achieving a higher level of satisfaction with customers 
at every one of our gas and service stations. Moreover, we will also be proactively developing 
our competencies in pursuit of a highly sustainable business model.

3,000
65

130

Network

gas 
stations

LPG 
stations

service 
stations

31million drums

AS THE NATION’S LEADING PETROLEUM 
PRODUCT DISTRIBUTOR, SK NETWORKS IS 
ESTABLISHING ITS PRESENCE THROUGH BUSINESS 
AND SERVICE INNOVATION AND ITS OWN 
UNIQUE BRAND OF MARKETING.  

LPG Stations
We supply quality products to LPG-fueled vehicles through our 65 affiliated LPG stations nation-
wide. Various marketing and customer relationship management (CRM) programs are also of-
fered at these stations to ensure we maintain the highest level of customer satisfaction. In order 
to enhance the competitiveness of our LPG stations, we strive to link a variety of automobile-re-
lated content to these stations and offer more comprehensive customer value. 

Sale of Asphalt and Vessel Fuels
We not only distribute high-quality asphalt products across Korea, but are also expanding our 
product portfolio to include other durable asphalt products. Also, we supply marine lubricants 
and bunker C oil to national flag-carrying vessels and foreign vessels inbound to Korea.  

Energy Marketing

L  P  G
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of petroleum products sold annually



Business Car Rental
The business car rental service lets corporate clients rent cars for official business use. Through 
its nationwide marketing channels, SK networks actively markets its services to large corpora-
tions and SMEs. 

Its mobile-based repair service system works nationwide, and the total car manage-
ment system allows for systematic car maintenance, thereby enhancing efficiency in vehicle 
operations and saving on maintenance costs, too. We ultimately look to draw from synergistic 
effects with SK affiliates and expand our business and secure cost competitiveness.

Short-term Car Rental 
Short-term car rental services involve the temporary use of vehicles for vacations, leisure, or 
business trips. SK Networks will only allocate new models that have been released for no more 
than a year on the market to our short-term rental service. At the same time, we offer diverse 
benefits through a number of business alliances, and tap into a variety of channels for easy 
access and higher customer convenience, such as social commerce, websites, and mobile plat-
forms.

Car Rental
OFFERING COMPETITIVE PRODUCTS 
AND SERVICES, SUCH AS FUEL DISCOUNTS, 
CAR MAINTENANCE AND ERS, 
SK RENT-A-CAR IS CONTINUING TO 
GROW EVERY DAY.

33,100 vehicles

No. of Rental Cars
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The Korean car rental market is witnessing an increasing number of consumers that prefer rental 
services over an installment purchase or lease for the sake of economic benefits and convenience. 

SK Networks is shrewdly taking advantage of market expansion in this field by draw-
ing on its competitiveness in comprehensive services that range from fuel discounts to main-
tenance and ERS services. As a result, its compound annual growth rate (CAGR) in its car fleet 
stood at 35 percent over the past three years. As of the end of 2014, the company had 33,000 
vehicles available for rental service. In the future, we will continue to expand our distribution 
channels and strengthen our product line-up to guarantee the highest level of customer value.

In alliance with the company’s automobile-related business and the Walkerhill Hotel 
chain, our car rental membership service clearly differentiates itself from the competition. We 
are also a trendsetter in future-oriented green vehicles, as we were the industry’s first company 
to launch a short-term electric vehicle rental business on Jeju Island.

Long-term Car Rental 
The long-term car rental business refers to a service that offers long-term car rental agreements 
(up to three to four years) with brand-new car models. This is both economical and convenient 
because the rental fee covers all car taxes, maintenance fees, insurance, and ERS costs. In a 
bid to capture a sustainable growth opportunity in a cost competitive business—as opposed to 
installment purchases or lease programs—SK Networks became the first company in Korea to 
introduce an optional membership in 2014. Subscribers can choose from three types of bene-
fits: car maintenance, trip subsidies, or urban leisure. This enables customers to benefit from 
the different offerings.

Going forward, the long-term car rental business will explore new marketing channels, such as 
home shopping, online and mobile platforms, to directly communicate with customers.



Emergency Roadside Service (ERS)
Since the launch of our emergency roadside service back in 1996, we moved forward by becom-
ing the first company in Korea to offer on-the-spot roadside accident assistance in 2001. Our 
advanced ERS offers top-quality services through systematic network management and active 
investments in system upgrading. In 2005, we were the first company in the industry to com-
plete a hi-tech ERS system that allows us to locate our customers in need immediately upon 
request using an advanced GPS. In connection with our national call center, we run a total of 400 
ERS networks nationwide that operate around the clock and offer prompt, courteous service 
whenever needed.

In step with evolving mobile interface advancements, we have been offering a mo-
bile-based ERS platform since 2011. 

Speedmate
SINCE THE LAUNCH OF THE NATION’S 
FIRST SPECIALTY CAR MAINTENANCE SHOP 
IN 1999, SPEEDMATE HAS GROWN 
TO BECOME THE UNRIVALED LEADER IN CAR 
MAINTENANCE SERVICES.

After we were designated as head up dealerships for GM Korea, 
specifically in the provinces of Chungcheong-do and Jolla-do, 
Speedmotors was established as a sales subsidiary in October 2011. 
Since then, Speedmotors has operated as the official dealer of Chevrolet 
in Korea. The company oversees the marketing and sales activities 
of 55 sales branches, and in 2014 alone sold 29,300 vehicles. 
Speedmotors will continue to reinforce its marketing competitiveness 
by enhancing its sales efficiency of new car models through cross-selling 
alongside its existing business lines that include car maintenance, ERS 
and car rental services.

Speedmotors (subsidiary)

1.56  
720
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Since its humble beginnings as a car maintenance service provider, Speedmate has ceaseless-
ly expanded its business scope into emergency roadside services and car parts exporting, while 
ensuring the best-in-class automobile-related services to customers through its on/offline/mobile 
platforms. In fact, we have ranked atop Korea Management Association Consulting’s Brand 
Power Index for 12 straight years, from 2003 to2014. As a leading trendsetter in all things related 
to automobiles, Speedmate offers high-end services to its 1.56 million members, while actively 
pursuing new business opportunities in automobile-related businesses.

Repair and Maintenance
Our experienced and skilled mechanics use car parts guaranteed by Speedmate to keep custom-
er vehicles in the best condition possible. More recently, we launched an Honest Maintenance 
Service campaign that promotes the exclusive use of authentic parts, official charging systems, 
and high-quality maintenance services to keep up with today’s higher quality maintenance trend 
in the industry. Speedmate’s nationwide repair network features 720 repair shops. In 2014, we 
also established special maintenance services for imported cars at 130 designated repair shops. 
Our plans for the further enhancement of our imported car maintenance business will go hand 
in hand with the future expansion of our network to further solidify our status as the industry’s 
leading repair network. 

Car Parts Distribution 
Speedmate also distributes car parts for imported cars and exports Speedmate’s private brand 
products for Korean cars exported overseas. In anticipation of the growing need for car mainte-
nance and car parts in proportion with domestic sales growth of imported cars, we strategical-
ly set up an imported car parts distribution business, which has now evolved into an industry 
leader. In terms of the car parts exporting business, we are shipping many of Speedmate’s pri-
vate brand products, whose product quality has been singled out at several international fairs, 
to overseas car parts wholesalers. Thus, we are actively increasing our customer base through 
comprehensive activities worldwide.

Million
Membership Subscribers

Repair Shop 
Network Nationwide



Our sophisticated brand licensing and private brands, which feature competitive new designs, 
enrich the lifestyle of our customers with high added-value. Buoyed by successful global expansion plans, 
especially in the Chinese market, the fashion business has emerged as a new source of growth momentum 
for SK Networks.

Under the vision of a value-centered entertainment leader, we operate the Sheraton Grande 
Walkerhill hotel, the W Seoul-Walkerhill hotel and the Walkerhill duty free shop in Korea. Recently, our 
business portfolio has expanded to the Incheon Airport Transit Hotel business, helping us meet the diverse 
needs of our customers with our high-end culture spaces. By drawing on the synergy between related 
businesses, Walkerhill is still contributing to the development of the Korean hotel industry and offering 
more creative services to customers than ever before.

Fashion Hotel Duty Free

FASHION & 
HOTEL
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2014 Fashion Sales

KRW5.8 trillion
2014 Walkerhill Sales

KRW5.3 trillion

Our Cutting-edge Brands are 
Trendsetters in the Fashion Industry, 
Enriching People’s Lives with 
Quality Services.



OUR FASHION BUSINESS MAINTAINS 
SUSTAINED GROWTH PROPPED UP BY THE TWO 
PILLARS OF THE GLOBAL BRAND BUSINESS 
THAT MARKETS OUR PRIVATE BRANDS FOR 
DOMESTIC AND INTERNATIONAL CONSUMERS, 
AND THE BRAND LICENSING BUSINESS THAT IS 
INTRODUCING INTERNATIONAL BRANDS TO 
KOREAN CONSUMERS. 

Fashion
Confident Feminine & Luxurious Chic
With its entry into the major department stores in Shanghai in 2013, Obzee made its way into the 
Chinese market, and added more strategic points in Hangzhou and Wuhan, totaling 18 shops in 
China.

Color, taste, humor
Since its first launch in China in 2009, O’2nd now runs 84 shops across China having 
first began with its entry into the Barney’s New York in 2011. The brand has been 
released in 19 countries around the world, including China, U.S., U.K., Japan, Can-
ada, Taiwan, and Hong Kong. O’2nd has also achieved an unprecedented record of 
entrances into various global markets as a single home-grown women’s wear brand.

An Unexpected Modern Classic and Advanced Contemporary Accessory Brand 
The rouge & lounge is a contemporary accessory brand that operates 46 shops in 
Korea with nine shops in China while adding three more shops in Taiwan in 2014. 
Leveraging on its know-how for success with O’2nd, we plan on extending our global 
outreach to the U.S.

Classic American Cool with a Twist
Embodying top designer Tommy Hilfiger’s design concept and philosophy, the Tommy Hilfiger 
brand is all about a traditional casual look that offers a variety of casual styles, ranging from clas-
sics to the very latest contemporary trends.

A New Kind of Luxury Designer Brand
DKNY is a new luxury designer brand that was designed by the renowned designer, 
Donna Karan.

Calvin Klein Platinum manifests a minimal and refined silhouette offered by Calvin 
Klein, the American-based, internationally prominent fashion company.

Donna Karan Collection is a luxury brand applying cutting-edge technologies to the 
most refined quality of textiles designed by the world-famous designer Donna Karan. 

Club Monaco is a contemporary brand that offers luxury style at affordable prices.

2econd floor is the first in-house developed women’s wear brand since our acquisition 
of Obzee. Currently, the brand is in possession of 24 stores throughout Korea and soon 
will be on its way to meet global consumers, starting with China.

Korea’s Top 10 Fashion Companies
As a major player in the Korean fashion industry, our fashion business holds the license to top-
notch international brands such as Tommy Hilfiger, DKNY, Club Monaco, Calvin Klein Platinum 
and operates Korea’s leading designer brands, including Obzee and O’2nd. 

The recent addition of contemporary style accessory brand, rouge & lounge, and 
feminine young character brand, 2econd floor, further diversified our brand portfolio. We also 
plan on launching the American casual brand American Eagle Outfitters and the Italian luxury 
men’s wear Canali throughout Korea in 2015. These agreements are fraught with significance 
as they are balancing out our brand portfolio, which in the past has been primarily concentrated 
on women’s wear.

On another positive note, we recently introduced our O’2nd brand to the rapidly 
growing Chinese market. As such, our global fashion business is on the rise, as we have already 
made forays into formidable metropolitan markets, like New York City, Paris, Taiwan and Singa-
pore. At the same time, rouge & lounge has laid the groundwork for future growth domestically, 
and entered the Chinese market in 2014 as part of its globalization plan. 

In order to take advantage of the exploding growth of Internet-based distribution 
channels, we launched the online SK Fashion Mall online and completed the rest of our mobile 
platform in 2014 to ensure we keep pace with today’s ever-changing distribution market.
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The Sheraton Grande Walkerhill’s robust sales are reflected in each and every guestroom, the 
hotel’s food and beverages, and its casino. The recent completion of renovations to the restau-
rant is expected to further increase the hotel’s food and beverage sales. Opened in 2004, the W 
Seoul-Walkerhill hotel has enjoyed continued growth in its room sales, with its industry-leading 
revenue per available room (RevPar) performance serving as a barometer of its operational ef-
ficiency.

Sheraton Grande Walkerhill 
Nestled at the foot of Mt. Acha and overlooking Seoul’s mighty Han River, the Sheraton Grande 
Walkerhill, part of the global Starwood Hotel Group, has offered the very best in quality hotel 
services for over half a century. Its comprehensive high-end services range from a nature re-
treat amid the hustle and bustle of city life to banquets, entertainment and shopping. 

The hotel features 583 guestrooms on top of eight restaurants and bars which all 
offer unique services, an eight-hall convention center, including a banquet hall that can seat up 
to 1,000 people, a duty free shop, and outdoor sports facilities.

Guests can also enjoy seasonal theme festivals that include a trail filled with flowers 
along Mt. Acha, an outdoor swimming pool, and a designated camping area. 

Additionally, the Hotel Division is currently expanding its scope into different busi-
ness areas, such as transit hotels and restaurants at Incheon International Airport, and restau-
rants within the BMW Driving Center in Yeongjong-do and the Faro Grand in central Seoul. 

WITH A HALF-CENTURY OF 
TRADITION BEHIND THE WALKERHILL NAME, 
THE W SEOUL-WALKERHILL HAS 
RANKED FIRST IN THE KOREA PRICE 
INDEX’S HOTEL CATEGORY FOR FOUR 
CONSECUTIVE YEARS.

Hotel

W Seoul-Walkerhill
The W Seoul-Walkerhill is also part of the Starwood hotel group, and has earned rave reviews 
from global trendsetters in fashion, design and the music industry. Its unique interior design, 
which sophisticatedly integrates urban style with sensible designs, as well as dramatic space 
layouts and color use, offers customers a unique experience, one which is coupled with its 
”Whatever, WheneverⓇ” service. Its 252 guestrooms all feature stylish interior designs, while 
the restaurants are unique in their own right. Both Kitchen and Wood present mouth-watering 
dishes in an appealing way; Woobar has live music from W’s own DJs and offers a breathtak-
ing view of the Han River with W-style cocktails; Away Spa is a popular resort area for urban 
workers, while WET is an indoor swimming pool boasting some of the best views and facilities 
anywhere along with a fitness center. In short, the W Seoul-Walkerhill provides guests with an 
unforgettable experience and memories to cherish for a lifetime.

SK SK pinx operates top-quality leisure facilities, including Podo Hotel 
and Biotopia House, as well as a golf club that was named one of the 
world’s top 100 golf courses by Golf Digest magazine and Golf World 
magazine in 2005. Its unparalleled services delicately integrate high-end 
culture and art activities with outdoor sports activities. 

Moving forward, SK SK pinx will continue to build 
prestigious housing facilities and offer the very best in leisure and 
recreation activities.

SK pinx (subsidiary)
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The Walkerhill duty free shop has earned itself a name and substantial popularity, especially 
among Chinese shoppers. Prior to the Chinese tourism market boom, it was the first duty free 
shop to specialize in high-end watch and jewelry boutiques and domestic products. Since 2008, 
it has also been offering exclusive services to shoppers from China. As such, it has been enjoy-
ing sustained growth based on the business competitiveness and know-how it has accumulated 
over the past 23 years. Also, in collaboration with the casino and two five-star hotels, it generates 
a dynamic experience for shoppers, while further enhancing special services tailored to visiting 
Chinese shoppers with its signature programs.

An elegant, stylish culture-tainment shopping destination
The Walkerhill duty free shop is a unique cultural shopping experience with premium quality 
services. Along with its spectacular view of Mt. Acha and the Han River, the Walkerhill duty free 
shop delivers an unforgettable shopping experience that combines culture and entertainment. 

Walkerhill’s watch & jewelry boutique is located on the basement floor of Korea’s 
largest duty free shop and brings together decades of know-how and service skills, housing 
classic high-end watch brands such as Breguet, Jaeger-LeCoultre, and Piaget, as well as  a vari-
ety style of roughly 70 fashion watch brands.  Its VIP Lounge has a concierge service on standby 
to serve shoppers with top-of-the-line customer services, including private consulting.

Additionally, K-Booth has an assortment of quality Korean brands at economical 
prices, not to mention trendy K-Wave items. At YK’s Pick for Walkerhill, shoppers will find inno-
vative yet stylish products on hand, as it is the first Korean DFS to open in exclusive collabora-
tion with the nation’s top fashion stylist, Jung Yun-ki. The Walkerhill duty free shop also has an 
online shopping mall (www.skdutyfree.com) and offers exclusive programs with a wide range 
of shopping benefits.  

Duty Free

Emerging as the newest duty free shopping landmark
Walkerhill duty free Shop is wrapping up its renovations by the end of 2015, at which time it 
will be able to provide customers with a more affluent and stylish shopping environment as it 
emerges as the newest, most service-oriented duty free shopping landmark in Korea.  

In particular, its strategic collaboration with the nation’s top fashion stylist, Jung 
Yun-ki, will appeal to international shoppers visiting Korea for its one-of-a-kind K-Wave items. 
As we move forward, we will continue to discover new up-and-coming Korean designers and 
brands to introduce to international shoppers.  

By strategically focusing on high-end watch & jewelry brands, Walkerhill DFS will 
position itself as a culture-tainment shopping destination with a variety of culture & entertain-
ment content in alliance with five-star hotels and casinos, signature programs, and world-class 
customer services. 

Also in the works is an exclusive online/mobile commerce service for Chinese shop-
pers by the end of 2015. This will bring Walkerhill’s unique shopping experience and services 
to the digital world, ultimately contributing to a greater value for customers and higher brand 
competitiveness to ensure sustainable growth.

46  
24

THE WALKERHILL DUTY FREE SHOP 
OFFERS AN UPSCALE LIFESTYLE SHOPPING 
& CULTURE EXPERIENCE WITH ULTRA-PREMIUM 
SERVICES.
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growth in operating profit
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In 1991, SK Networks was the first SK Group affiliate to enter the Chinese market.  Later, we set up a China 
office to integrate our Chinese operations under a single systematic organization. 

With more cars and more divers on the road, not to mention a growing sense of consumerism 
among the upper middle class, SK Networks’ Chinese Office is proactively at the forefront of SK Network’s 
pursuit of globalization, with China as its focal point. This has been accomplished by engaging in new 
growth potential opportunities in the local trading, fashion, real estate, logistics and car rental businesses. 
By strategically localizing its business operations in China, SK Networks will achieve sustainable growth, 
while also contributing to China’s economic and social development. 

46 47

2014 Sales in China

KRW1.2 trillion



While expanding its steel and chemicals trading businesseses as well as and its entire value 
chain, the China Office also operates automobile-related, real estate development, and fashion 
businesses in the world’s most populous country. 

Car Rental  

Following our acquisition of Kumho Rent-a-Car (China) back in 2011, we have been offering lead-
ing services with our car fleet of 2,000 vehicles ever since then. By taking advantage of China’s 
vast motorization plan, we are committed to grow into a local market leader. 

Real Estate Development 
 After the successful construction of high-rise residential/commercial complexes in Dandong, 
China, which is located right on the Yalu River, we are now undertaking a new office/apartment 
construction project in Dandong. Our eventual goal is to become a major real estate developer 
that can cater to local needs, which will require that we focus on securing key resources and 
competencies through a stable revenue stream and growth model. 

Logistics  

We operate a bonded warehouse in Dandong and plan on being the strategic logistics base for multi-
national manufacturers and trading businesses as Northeast Asia’s leading logistics service provider.

Chemicals • Steel  

By expanding our business scope from our core businesses of trading industrial materials, such 
as chemicals and steel, to domestic and processing businesses, we are developing a complete 
value chain of these products in order to ensure sustainable growth well into the future.

Fashion  

Buoyed by the successful launch of the O’2nd brand for China’s upper middle class, the expan-
sion of our brand portfolio to add Obzee and rouge & lounge will play a key role in globalizing 
our fashion business. It is now just a matter of time before we are able to position ourselves into 
becoming one of China’s top fashion companies.

China 
Business
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FAIR TRADE
In promotion of a sound corporate culture, SK Networks adopted a Compliance Program in 2002. SK 
Networks’ Compliance Program is controlled by a BOD-appointed compliance officer and the compliance 
department. Progress on Compliance Program relations is reported to the board of directors to ensure 
company-wide compliance standards are kept. 

Fair Trade Education 
Program

Each business unit is provided with 
specialized training courses on fair trade in 
order to raise fair transaction awareness of 
employees and to establish spontaneous 
fair trade compliance practices throughout 
the company. In 2014, the main focus 
was on field-oriented training and 
approximately 500 employees from 20 
business units completed the course in the 
same year.

Bolstering 
the Compliance Program

We have established a communication 
consultative group which consists of 
a compliance officer and the heads of 
business units vulnerable to fair trade 
issues. Together with the Compliance 
Department, the Group regularly inspects 
staff and management compliance with all 
of our fair trade requirements.

Inside Trade Committee

Ensuring transparency in large-scale 
internal trade, we have commissioned an 
audit committee with the responsibility 
of monitoring all internal trade activity since 
2012. To date, a total of 10 agenda items 
have been reviewed by the committee.

01. 02. 03.

FAIR 
TRADE

compliance officer 
and communications 

consulting group

education, training, 
monitoring, and distribution 

of guidebook

148 Business Sites under the 

5 Business Divisions in 

51 Regions

by the CEO and 
management board



SOCIAL
RESPONSIBILITIES
Fulfilling Corporate 
Social Responsibilities for a 
Better Society

Volunteerism

Local Communities/
Environment

Social Welfare Global 

Delivery of Lunchboxes
In alliance with local community welfare 
centers, our employees volunteer to deliver 
warm lunches to underserved elderly citizens 
as well as raising funds for lunch preparation.

Wall Painting and Picking Up Litter
SK Networks runs a wall-painting project to 
brighten up the gray and shadowed walls 
of local communities to deliver messages 
of dreams and hope. Also, we are creating 
forests and protecting cultural assets by 
cleaning up the community. 

Sponsoring the Braille Book 
Publication
Committed to the equal access of 
information for the visually-impaired, 
we sponsor publishing quality Braille books 
based on the expert recommendation. 
The published books are donated to the 
schools and libraries for the visually-
impaired across the nation.

Infant Caregivers 
at Temporary Care Center
Our volunteers take care of orphaned infants 
until they are adopted into new families. We 
also provide economic and emotional support 
by thoughtfully giving back with gifts such as 
photo books so that babies can share special 
moments from their early lives up until being 
adopted by their new families.

Good Spending 
Good Donation Campaign
We have designated 1,004 “angel items” 
among all our duty free shop products, 
contributing a preset portion of proceeds 
from the sale of such items to social causes. In 
2014, we delivered KRW 40 million to Save the 
Children and Hanam Wish Bank. 

Dream Package Project
SK Networks’ Dream Package Project is a 
global donation program that delivers school 
supplies to under-schooled children around 
the world. Our employees at home and 
abroad, those from our group affiliates, civil 
volunteers and social enterprises are invited 
to this signature global outreach program. 

Global Post Activities
We offer regular volunteer activities and 
donations to local charities for the elderly 
and the disabled along with underprivileged 
children in the local communities in which 
we operate.  We also come to aid to the 
regions hit hard by natural disasters through 
our global posts.

Reaching Out to the Community
SK Networks encourages its employees to 
be socially active taking on opportunities 
pro-bono. In particular, Speedmate lends 
its car maintenance skills to repairing 
motor wheelchairs and scouters for the 
disabled, while being the official sponsor 
of the Disabled Assistance Device Repair 
Competition. This event further encourages 
more employees to donate their time and 
efforts toward the community. 

Walkerhill Hotel’s Recipe 
Development
Head chefs at the Sheraton Grande 
Walkerhill Hotel pass on their recipes of 
various sauces to social enterprises. Ranging 
from Korean, Chinese, and Japanese to 
Western cuisines, those participating in 
community reach-out programs help these 
social enterprises develop their own sauces.

Happy Outings for 
Visually-impaired Children
Our volunteer employees accompany 
visually impaired children to outdoor 
recreational activities. This program has 
positive effects on the beneficiary children as 
they are revitalized and motivated to be more 
active in their daily lives. 

Season of Sharing 

Every October, SK Networks actively 
participates in group-wide volunteer 
activities programmed with making 
kimchi, throwing charity bazaars, running 
Habitat Housing campaigns and launching 
fundraisers for under-nourished children. 
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IN PROMOTION 
OF SOCIETAL WELFARE, 
SK NETWORKS’ 
SOCIAL OUTREACH IS 
ROOTED IN THE GROUP’S 
MOTTO OF HAPPINESS 
MANAGEMENT. 

WE HAVE IN-HOUSE 
VOLUNTEER GROUPS 
ORGANIZED AT 
EACH REGIONAL 
OFFICE LEVEL WHICH 
ENABLES THE LENDING 
OF MORE AND MORE 
HELPING HANDS TO 
THE UNDERPRIVILEGED 
AND PROTECTION OF THE 
ENVIRONMENT. 



GLOBAL 
NETWORK

Los Angeles
New York

Shenyang

Seoul

Prague

Frankfurt

Teheran

DubaiRiyadh

Zeddah Mumbai
Yangon

Ho Chi Minh City

Kuala Lumpur

Jakarta

Sydney

Tokyo

*The above maps are designed to help investors and customers, 
 with a special focus on the locations of our subsidiaries and offices.
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Overseas Network

Taipei

Shanghai

Dalian

Weihai 

Dandong

Shenyang

 Changchun

Beijing

Tianjin

Xian 

Neijiang

 Chongqing

Chengdu 

Guangzhou
 Shenzhen

Hong Kong

Xiamen

PinghuWuhan

SuZhou
Qingdao

China NetworkDomestic Network

Busan

Changwon

Daegu

Gumi

Cheongju

WonjuSuwon 

Cheonan

Jeonju

Seoul

Kwangju

Daejeon
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SUBSIDIARIES & 
AFFILIATES
01.

02.
54

Marketing & Services
SK E&C  www.skec.co.kr
SK shipping  www.skshipping.com
SK securities  www.priden.com

Affiliates
SK Corporation   www.sk.co.kr

Information, 
Telecommunications & Semiconductors
SK telecom www.sktelecom.com
SK C&C www.skcc.co.kr
SK hynix  www.skhynix.co
SK planet  www.skplanet.co.kr
SK broadband  www.skbroadband.com
SK telesys  www.sktelesys.com
SK telink  www.sktelink.com
SK communications  http://corp.nate.com

Energy & Chemicals
SK innovation  www.skinnovation.com
SK energy  www.skenergy.com
SK global chemical  www.skglobalchemical.com
SK lubricants  www.sklubricants.com
SK chemicals  www.skchemicals.com
SKC  www.skc.co.kr
SK E&S www.skens.com
SK gas  www.skgas.co.kr

Subsidiaries SK Networks Service
Mobile phone A/S and networks repairs 
and maintenance

14th Floor, Olive tower, 41, 
Sejong-daero 9-gil, Jung-gu, Seoul, Korea
82-1600-0466

Speedmotors
Car Sales(Official GM dealer for 
Chungcheong and Honam regions)

33th Floor, Donga Life Insurance Bldg., 800, 
Gyeryong-ro, Jung-gu, Daejeon, Korea
82-42-520-4030

SK pinx
Integrated real estate corporation

863, Sallongnam-ro, 
Seogwipo-si, Jeju-do, Korea
82-64-792-5200



Consolidated 
Financial Statement

Consolidated 
Statements of Changes 
in Equity62th Year: As of December 31, 2014

61th Year: As of December 31, 2013
62th Year: As of December 31, 2014
61th Year: As of December 31, 2013

Assets

I. Current assets

 Cash and cash equivalents

 Short-term financial instruments

 Held-to-maturity investments

 Trade and other receivables

 Financial derivatives

 Other financial assets

 Other current assets

    Inventory

    Non-current assets as held for sale

II. Non-current assets

    Long-term financial instruments

    Available-for-sale financial assets

    Held-to-maturity financial assets

 Investments in joint ventures and associates

 Financial derivatives

 Other financial assets

 Tangible assets

 Intangible assets

 Investments in real estate

 Deferred income tax assets

Total assets

Liabilities

I. Current liabilities

 Trade and other payables

 Borrowings and bonds payable

    Financial derivatives liabilities

    Other financial liabilities

    Accrued taxes

    Allowances

 Other current liabilities

 Liability directly related to non-current assets as held for sale

II. Non-current liabilities

 Borrowings and bonds payable

 Financial derivatives liabilities

 Other financial liabilities

 Deferred income tax liabilities

 Defined benefit obligations

 Allowances

 Other non-current liabilities

Total liabilities

Shareholders’ equity

I. Controlling interest

 Capital stock

 Consolidated capital surplus

 Consolidated retained earnings

 Consolidated other reserves

II. Non-controlling interest

Total shareholders’ equity

Total liabilities and shareholders’ equity

4,292,658,691,303

1,291,768,823,247

11,568,741,325

44,999,992

1,460,284,721,493

43,782,291,907

195,599,344,957

140,572,478,308

948,187,290,955

200,849,999,119

4,212,050,653,735

809,589,000

114,291,560,621

960,000,069

156,444,916,027

199,585,110,278

3,515,338,944,614

98,980,557,763

35,443,617,941

40,570,318,343

49,626,039,079

8,504,709,345,038

4,549,691,529,790

2,627,977,294,360

1,472,982,452,860

9,854,662,837

265,956,767,523

38,349,306,348

477,749,525

133,401,543,072

691,753,265

1,436,774,894,650

1,266,435,590,340

85,297,920

110,381,338,773

28,092,700,697

4,191,026,342

25,568,187,550

2,020,753,028

5,986,466,424,440

2,525,600,529,985

648,653,775,000

814,611,369,251

1,059,429,400,399

2,905,985,335

(7,357,609,387)

2,518,242,920,59

8,504,709,345,038

4,464,934,693,825

1,306,526,351,273

27,575,572,825

44,999,992

1,491,886,234,005

3,489,885,398

201,752,839,774

98,551,269,859

979,452,190,793

355,655,349,906

4,414,440,170,000

47,500,000

143,509,064,752

1,005,000,061

416,577,720,650

262,941,252,610

3,333,689,868,563

120,991,367,566

32,340,065,072

51,768,184,533

51,570,146,193

8,879,374,863,825

4,864,578,311,605

2,821,860,963,958

1,470,960,341,708

47,047,844,551

266,635,970,481

10,474,924,468

364,353,689

148,957,181,221

98,276,731,529

1,449,711,790,379

1,300,188,490,222

11,834,633,243

81,351,389,054

20,182,563,750

15,536,571,134

18,354,798,793

2,263,344,183

6,314,290,101,984

2,569,128,769,526

648,653,775,000

874,412,331,872

1,032,379,971,430

13,682,691,224

(4,044,007,685)

2,565,084,761,841

8,879,374,863,825

SK networks and subsidiaries (Unit : KRW)

End of 62th year (current)Description End of 61th year (prior)

Consolidated 
Statements 
of Comprehensive Income 62th Year: As of December 31, 2014

61th Year: As of December 31, 2013

I. Sales

II. Sales costs

III. Gross profit

IV. Selling and general administrative expenses

V. Operating income

VI. Other revenue

VII. Other expenses

VIII. Financial revenue

IX. Finance costs

X. Gains on valuations using equity method (losses)

XI. Income before income tax expenses (loss)

XII. Income tax expense (profit)

XIII. Net income (loss) at quarter of the year

 Total parent company equity holders

 Non-controlling interest

XIV. Other comprehensive profit (loss)

1.Items that can be reclassified to profit (loss)

 Capital change using equity method

 Negative capital change using equity method

 Gains and losses on valuations of available-for-sale financial assets

 Gains and losses on overseas operations

 Gains and losses on valuation of derivatives

2. Items that will not be reclassified to profit (loss)

 Remeasurements of net defined benefit liability

XV. Reverted total inclusive gains (losses)

 Controlling interest

 Non-controlling interest

XVI. Gains (losses) per share

 Basic and diluted earnings (losses) per share

22,408,068,203,616

20,667,045,398,746

1,741,022,804,870

1,539,681,242,985

201,341,561,885

112,839,084,163

175,577,489,541

268,255,466,192

366,475,195,199

(3,109,815,389)

37,273,612,111

5,655,375,969

31,618,236,142

32,068,893,151

(450,657,009)

(15,342,152,456)

(10,500,956,708)

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,242,367,657)

4,990,532,036

(4,841,195,748)

(4,841,195,748)

16,276,083,686

16,272,723,080

3,360,606

129

25,975,361,370,229

24,065,827,304,970

1,909,534,065,259

1,668,710,530,485

240,823,534,774

132,234,136,701

992,161,968,391

375,530,084,450

473,293,267,523

(81,533,282,430)

(798,400,762,419)

(206,585,533,290)

(591,815,229,129)

(567,977,722,088)

(23,837,507,041)

130,650,572,722

135,851,698,278

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,947,282,342)

861,209,393

(5,201,125,556)

(5,201,125,556)

(461,164,656,407)

(437,062,936,752)

(24,101,719,655)

(2,289)

SK networks and subsidiaries (Unit : KRW)

End of 62th year (current)Description End of 61th year (prior)

2013.1.1 Equity at the beginning of period

Change in coverage of consolidation

Total comprehensive income (loss):

 Net income(loss)

 Capital change in equity method

Negative capital change in equity method

 Gains (losses) on valuations of available-for-sale financial assets

 Gains (losses) on foreign operations translation

 Gains on valuations of derivatives

Remeasurements of defined benefit liability

Subtotal

"Transactions with owners reflected in shareholders’ equity:"

 Year-by dividend

 M&As among subsidiaries

 Other

Subtotal

2013.12.31 Equity at the end of period

2014.1.1 Equity at the beginning of period

Total comprehensive income (loss):

 Net income (loss)

 Capital change in equity method

Negative capital change in equity method

 Gains (losses) on valuations of available-for-sale financial assets

 Gains (losses) on foreign operations translation

 Gains (losses) on valuations of derivatives

Remeasurements of defined benefit liability

Subtotal

"Transactions with owners reflected in shareholders’ equity:"

 M&As among subsidiaries

 Other

Subtotal

2014.12.31 Equity at the end of period

648,653,775,000

-

-

-

-

-

-

-

-

-

-

-

-

648,653,775,000

648,653,775,000

-

-

-

-

-

-

-

-

-

-

-

648,653,775,000

877,343,245,809

-

-

-

-

-

-

-

-

-

-

(2,688,554,315)

(242,359,622)

(2,930,913,937)

874,412,331,872

874,412,331,872

-

-

-

-

-

-

-

-

(458,921,343)

(59,342,041,278)

(59,800,962,621)

814,611,369,251

1,660,932,416,900

-

(567,977,722,088)

-

-

-

-

-

(5,008,437,988)

(572,986,160,076)

(37,248,033,650)

-

(18,318,251,744)

(55,566,285,394)

1,032,379,971,430

1,032,379,971,430

32,068,893,151

-

-

-

-

-

(5,019,464,182)

27,049,428,969

-

-

-

1,059,429,400,399

(123,057,753,660)

-

-

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,875,757,296)

861,209,393

-

135,923,223,324

-

-

817,221,560

817,221,560

13,682,691,224

13,682,691,224

-

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,518,116,838)

4,990,532,036

-

(10,776,705,889)

-

-

-

2,905,985,335

3,063,871,684,049

-

(567,977,722,088)

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,875,757,296)

861,209,393

(5,008,437,988)

(437,062,936,752)

(37,248,033,650)

(2,688,554,315)

(17,743,389,806)

(57,679,977,771)

2,569,128,769,526

2,569,128,769,526

32,068,893,151

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,518,116,838)

4,990,532,036

(5,019,464,182)

16,272,723,080

(458,921,343)

(59,342,041,278)

(59,800,962,621)

2,525,600,529,985

2,502,983,573

1,711,051,646

(23,837,507,041)

-

-

-

(71,525,046)

-

(192,687,568)

(24,101,719,655)

-

-

15,843,676,751

15,843,676,751

(4,044,007,685)

(4,044,007,685)

(450,657,009)

-

-

-

275,749,181

-

178,268,434

3,360,606

(3,316,962,308)

-

(3,316,962,308)

(7,357,609,387)

3,066,374,667,622

1,711,051,646

(591,815,229,129)

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,947,282,342)

861,209,393

(5,201,125,556)

(461,164,656,407)

(37,248,033,650)

(2,688,554,315)

(1,899,713,055)

(41,836,301,020)

2,565,084,761,841

2,565,084,761,841

31,618,236,142

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,242,367,657)

4,990,532,036

(4,841,195,748)

16,276,083,686

(3,775,883,651)

(59,342,041,278)

(63,117,924,929)

2,518,242,920,598

SK networks and subsidiaries  (Unit : KRW)

Controlling interest
Capital stock Total Non-controlling 

interest
Total 

shareholders’equityConsolidated capital 
surplus

Consolidated retained 
earnings

Consolidated other 
reserves

Consolidated 
Statements of Cash Flow

I. Cash flow from operating activities

 1. Net income(loss)

 2. Adjustments for non-cash items

   3. Adjustments for working capital

   4. Interest received

 5. Interest paid

   6. Dividends received

 7. Corporate taxes

II. Cash outflow from Investment Activities

  1. Increase (Decrease) in short-term financial instruments

  2. Increase (Decrease) in long-term financial instruments

  3. Increase (Decrease) in financial derivatives

  4. Increase (Decrease) in financial derivatives liabilities

  5. Increase(Decrease) in short-term loans

  6. Increase(Decrease) in long-term loans

  7. Sales of available-for-sale financial assets

  8. Acquisition of available-for-sale financial assets

  9. Disposal of non-current assets as held for sale

  10. Disposal of non-current assets as held for sale

  11. Disposal of investments in associates and subsidiaries

  12. Purchase of investments in associates and subsidiaries

  13.Sales of tangible assets

  14. Acquisitions of tangible assets

  15. Sales of investments in real estate

  16. Acquisition of investments in real estate

  17. Sales of intangible assets

  18. Acquisition of intangible assets

  19. Net increase (decrease) in deposits paid

  20. Cash flows from disposal of business

  21. Other

III. Cash flow from Financing Activities

  1. Increase (decrease) in short-term borrowings

  2. Repayment of current portion of long-term borrowings

  3. Repayment of current portion of long-term bonds

  4. Long-term borrowings

  5. Borrowings of bonds

  6. Settlement of currency swap

 7. Net increase (decrease) in debt on non-current asset held for sale

  8. Dividend payments

  9. 연연연연연연연 연연 연연연연연

IV. Increase in cash and cash equivalents(losses) (I+II+III)

V . Underlying cash and cash equivalents

VI. Difference in cash and cash equivalents by changes                                                
 in foreign exchange rates

VII. Cash and cash equivalents estimated sales price

VIII. Term-end cash and cash equivalents

(234,382,105,309)

31,618,236,142

379,102,196,298

(549,246,793,109)

22,292,461,201

(92,447,348,243)

194,917,403

(25,895,775,001)

338,153,634,831

16,006,831,500

(762,089,000)

4,514,409,459

(37,775,459,946)

(4,177,916,549)

5,749,799,808

45,000,000

1,399,464,961

(2,130,989,664)

339,701,843,609

-

-

19,779,039,906

(154,965,040,707)

533,867,363

(243,900,712)

9,030,578,224

(4,460,517,958)

9,297,678,671

136,611,035,866

-

(116,622,370,172)

81,551,184,881

(299,136,673,550)

(200,000,000,000)

22,430,335,700

338,287,638,482

(8,172,932,928)

(47,806,039,106)

-

(3,775,883,651)

(12,850,840,650)

1,306,526,351,273

(911,646,039)

(995,041,337)

1,291,768,823,247

437,880,674,277

(591,815,229,129)

916,525,135,666

274,823,019,250

28,939,037,103

(104,940,628,983)

107,175,636

(85,757,835,266)

153,580,710,789

23,306,142,200

21,200,000,000

-

(57,188,440,653)

18,669,604,339

(4,932,872,872)

44,999,992

66,415,417,358

(16,721,964,679)

16,806,153,000

228,675,589,066

(48,752,601,243)

37,060,092,077

(150,160,870,562)

1,029,838,603

-

4,092,921,400

(12,764,707,835)

18,862,169,554

-

7,939,241,044

(476,231,909,591)

(502,951,658,287)

(43,698,845,337)

(250,000,000,000)

58,872,127,683

298,794,500,000

-

-

-

(37,248,033,650)

115,229,475,475

1,211,942,547,193

(232,130,718)

(20,413,540,677)

1,306,526,351,273

SK networks and subsidiaries (Unit : KRW)

End of 62th year (current)Description
Description

End of 61th year (prior)

62th Year: As of December 31, 2014
61th Year: As of December 31, 2013

Business Overview 
& Financial Statements



 

Based on 50 years of intensive trading experience, we have successfully 
positioned ourselves as a dominant industrial commodity trader that 
specializes in chemicals, steel and coal, with unrivaled capabilities in global 
sourcing, strategic networking, and market intelligence. 

Trading: chemicals, steel, coal

Resource development project: coal mining in Australia

Emerging as a 
Leading Global Trading Company 

A Comprehensive ICT Marketer 
Inspiring a Brighter Digital Life for Customers 
Everywhere

A Leading Petroleum Product Distributor 
& Total Car Service Provider

A Trendsetter in The Fashion Business, 
We Place the Finishing Touches on Customer 
Lifestyle with our Unrivaled Services.

Globalization Begins 
with China 

Part of the ICT business consists of a wholesale division that distributes ICT 
devices, including phones, as well a subsidiary, SK Networks Service. By 
taking advantage of the nation’s largest distribution network and customer 
contact points, the ICT business has consolidated its market position as the 
country’s leading ICT distributor.

Wholesale: ICT device wholesaling, logistics and global marketing 

SK Rent-a-Car and Speedmate are directly affiliated with our Energy & Car 
business, which also happens to be Korea’s leader in petroleum product 
distribution. Energy & Car business generates greater customer value by 
offering distinctive products through a variety of channels, including gas 
stations, LPG stations, car rental shops and repair centers.

Energy Marketing: operating gas and LPG stations and 

selling asphalt and vessel fuel oil

SK Rent-a-Car: long-term car rental, business car rental, 

and short-term car rental service

Speedmate: car maintenance, car component distribution, and ERS service

In 1991, SK Networks was the first SK Group affiliate to enter the Chinese 
market. Since then, we have launched a China Office (2009) in order 
to integrate sporadic business operations and harness inter-business 
synergies.  While expanding its steel and chemicals trading businesseses 
as well as and its entire value chain, the China Office also operates 
automobile-related, real estate development, and fashion businesses in 
the world’s most populous country. 

China Business: car rental, real estate development, logistics, 

chemicals/steel trading, fashion business

Fashion & Hotel Trading ICT Marketing Energy & Car China BusinessAS A RELIABLE LIFESTYLE PARTNER TO 
OUR CUSTOMERS, SK NETWORKS 
RELENTLESSLY EMBRACES CHANGE AND 
INNOVATION TO ENSURE A MORE AFFLUENT 
CUSTOMER LIFESTYLE. 

CUSTOMER VALUE IS ALWAYS AT THE 
TOP OF OUR PRIORITY LIST AT SK NETWORKS, 
AND IT IS THAT VERY SAME VALUE THAT 
CEASELESSLY TRANSFORMS AS WE 
PROGRESS FORWARD.  

2014 Export Sales

KRW 5.6 trillion 52 Global Outposts

KRW 6.3 trillion
2014 Sales 2014 Walkerhill Sales

KRW 538.6 billion
Duty Free (year-on-year growth over 2013)

46% increase in total sales
24% increase in operating profit  

KRW 583.5 billion
2014 Fashion Business Sales

No. of mobile phones sold in 2014

7.6 million

KRW 4.7 trillion
2014 Sales

148 business sites under 
5 business units in 
51regions

KRW 1.2 trillion
2014 China Business Sales 

Petroleum Sales Volume

31million drums (annually)
No. of Rental Cars

Speedmate

1.56 membership subscribers

KRW 9.9 trillion
2014 Sales

33,100 vehicles

As a leading lifestyle creator in the fashion business, we operate an extensive 
brand portfolio that ranges from sophisticated brand licensing to competitive 
and original items. Our hotel operation is currently diversifying its business 
portfolio beyond the main business lines of the Sheraton Grande Walkerhill, 
W Seoul-Walkerhill, and Walkerhill duty free shop into new business areas that 
include a transit hotel at Incheon International Airport. 

Fashion: Obzee, O’2nd, rouge & lounge, Tommy Hilfiger, DKNY, 

Calvin Klein Platinum, Donna Karan Collection, Club Monaco, 2econd floor

Hotel: Sheraton Grande Walkerhill, W Seoul-Walkerhill

Duty-free Shop: Walkerhill Duty free shop



Based on 50 years of intensive trading experience, we have successfully 
positioned ourselves as a dominant industrial commodity trader that 
specializes in chemicals, steel and coal, with unrivaled capabilities in global 
sourcing, strategic networking, and market intelligence. 

Trading: chemicals, steel, coal

Resource development project: coal mining in Australia

Emerging as a 
Leading Global Trading Company 

A Comprehensive ICT Marketer 
Inspiring a Brighter Digital Life for Customers 
Everywhere

A Leading Petroleum Product Distributor 
& Total Car Service Provider

A Trendsetter in The Fashion Business, 
We Place the Finishing Touches on Customer 
Lifestyle with our Unrivaled Services.

Globalization Begins 
with China 

Part of the ICT business consists of a wholesale division that distributes ICT 
devices, including phones, as well a subsidiary, SK Networks Service. By 
taking advantage of the nation’s largest distribution network and customer 
contact points, the ICT business has consolidated its market position as the 
country’s leading ICT distributor.

Wholesale: ICT device wholesaling, logistics and global marketing 

SK Rent-a-Car and Speedmate are directly affiliated with our Energy & Car 
business, which also happens to be Korea’s leader in petroleum product 
distribution. Energy & Car business generates greater customer value by 
offering distinctive products through a variety of channels, including gas 
stations, LPG stations, car rental shops and repair centers.

Energy Marketing: operating gas and LPG stations and 

selling asphalt and vessel fuel oil

SK Rent-a-Car: long-term car rental, business car rental, 

and short-term car rental service

Speedmate: car maintenance, car parts distribution, and ERS service

In 1991, SK Networks was the first SK Group affiliate to enter the Chinese 
market. Since then, we have launched a China Office (2009) in order 
to integrate sporadic business operations and harness inter-business 
synergies.  While expanding its steel and chemicals trading businesseses 
as well as and its entire value chain, the China Office also operates 
automobile-related, real estate development, and fashion businesses in 
the world’s most populous country. 

China Business: car rental, real estate development, logistics, 

chemicals/steel trading, fashion business

Fashion & Hotel Trading ICT Marketing Energy & Car China Business
2014 Export Sales

KRW 5.6 trillion 52 Global Outposts

KRW 6.3 trillion
2014 Sales 2014 Walkerhill Sales

KRW 538.6 billion
Duty Free (year-on-year growth over 2013)

46% increase in total sales
24% increase in operating profit  

KRW 583.5 billion
2014 Fashion Business Sales

No. of mobile phones sold in 2014

7.6 million

KRW 4.7 trillion
2014 Sales

148 business sites under 
5 business units in 
51regions

KRW 1.2 trillion
2014 China Business Sales 

Petroleum Sales Volume

31million drums (annually)
No. of Rental Cars

Speedmate

1.56 membership subscribers

KRW 9.9 trillion
2014 Sales

33,100 vehicles

As a leading lifestyle creator in the fashion business, we operate an extensive 
brand portfolio that ranges from sophisticated brand licensing to competitive 
and original items. Our hotel operation is currently diversifying its business 
portfolio beyond the main business lines of the Sheraton Grande Walkerhill, 
W Seoul-Walkerhill, and Walkerhill duty free shop into new business areas that 
include a transit hotel at Incheon International Airport. 

Fashion: Obzee, O’2nd, rouge & lounge, Tommy Hilfiger, DKNY, 

Calvin Klein Platinum, Donna Karan Collection, Club Monaco, 2econd floor

Hotel: Sheraton Grande Walkerhill, W Seoul-Walkerhill

Duty-free Shop: Walkerhill Duty free shop



Consolidated 
Financial Statement

Consolidated 
Statements of Changes 
in Equity62th Year: As of December 31, 2014

61th Year: As of December 31, 2013
62th Year: As of December 31, 2014
61th Year: As of December 31, 2013

Assets

I. Current assets

 Cash and cash equivalents

 Short-term financial instruments

 Held-to-maturity investments

 Trade and other receivables

 Financial derivatives

 Other financial assets

 Other current assets

    Inventory

    Non-current assets as held for sale

II. Non-current assets

    Long-term financial instruments

    Available-for-sale financial assets

    Held-to-maturity financial assets

 Investments in joint ventures and associates

 Financial derivatives

 Other financial assets

 Tangible assets

 Intangible assets

 Investments in real estate

 Deferred income tax assets

Total assets

Liabilities

I. Current liabilities

 Trade and other payables

 Borrowings and bonds payable

    Financial derivatives liabilities

    Other financial liabilities

    Accrued taxes

    Allowances

 Other current liabilities

 Liability directly related to non-current assets as held for sale

II. Non-current liabilities

 Borrowings and bonds payable

 Financial derivatives liabilities

 Other financial liabilities

 Deferred income tax liabilities

 Defined benefit obligations

 Allowances

 Other non-current liabilities

Total liabilities

Shareholders’ equity

I. Controlling interest

 Capital stock

 Consolidated capital surplus

 Consolidated retained earnings

 Consolidated other reserves

II. Non-controlling interest

Total shareholders’ equity

Total liabilities and shareholders’ equity

4,292,658,691,303

1,291,768,823,247

11,568,741,325

44,999,992

1,460,284,721,493

43,782,291,907

195,599,344,957

140,572,478,308

948,187,290,955

200,849,999,119

4,212,050,653,735

809,589,000

114,291,560,621

960,000,069

156,444,916,027

199,585,110,278

3,515,338,944,614

98,980,557,763

35,443,617,941

40,570,318,343

49,626,039,079

8,504,709,345,038

4,549,691,529,790

2,627,977,294,360

1,472,982,452,860

9,854,662,837

265,956,767,523

38,349,306,348

477,749,525

133,401,543,072

691,753,265

1,436,774,894,650

1,266,435,590,340

85,297,920

110,381,338,773

28,092,700,697

4,191,026,342

25,568,187,550

2,020,753,028

5,986,466,424,440

2,525,600,529,985

648,653,775,000

814,611,369,251

1,059,429,400,399

2,905,985,335

(7,357,609,387)

2,518,242,920,59

8,504,709,345,038

4,464,934,693,825

1,306,526,351,273

27,575,572,825

44,999,992

1,491,886,234,005

3,489,885,398

201,752,839,774

98,551,269,859

979,452,190,793

355,655,349,906

4,414,440,170,000

47,500,000

143,509,064,752

1,005,000,061

416,577,720,650

262,941,252,610

3,333,689,868,563

120,991,367,566

32,340,065,072

51,768,184,533

51,570,146,193

8,879,374,863,825

4,864,578,311,605

2,821,860,963,958

1,470,960,341,708

47,047,844,551

266,635,970,481

10,474,924,468

364,353,689

148,957,181,221

98,276,731,529

1,449,711,790,379

1,300,188,490,222

11,834,633,243

81,351,389,054

20,182,563,750

15,536,571,134

18,354,798,793

2,263,344,183

6,314,290,101,984

2,569,128,769,526

648,653,775,000

874,412,331,872

1,032,379,971,430

13,682,691,224

(4,044,007,685)

2,565,084,761,841

8,879,374,863,825

SK networks and subsidiaries (Unit : KRW)

End of 62th year (current)Description End of 61th year (prior)

Consolidated 
Statements 
of Comprehensive Income 62th Year: As of December 31, 2014

61th Year: As of December 31, 2013

I. Sales

II. Sales costs

III. Gross profit

IV. Selling and general administrative expenses

V. Operating income

VI. Other revenue

VII. Other expenses

VIII. Financial revenue

IX. Finance costs

X. Gains on valuations using equity method (losses)

XI. Income before income tax expenses (loss)

XII. Income tax expense (profit)

XIII. Net income (loss) at quarter of the year

 Total parent company equity holders

 Non-controlling interest

XIV. Other comprehensive profit (loss)

1.Items that can be reclassified to profit (loss)

 Capital change using equity method

 Negative capital change using equity method

 Gains and losses on valuations of available-for-sale financial assets

 Gains and losses on overseas operations

 Gains and losses on valuation of derivatives

2. Items that will not be reclassified to profit (loss)

 Remeasurements of net defined benefit liability

XV. Reverted total inclusive gains (losses)

 Controlling interest

 Non-controlling interest

XVI. Gains (losses) per share

 Basic and diluted earnings (losses) per share

22,408,068,203,616

20,667,045,398,746

1,741,022,804,870

1,539,681,242,985

201,341,561,885

112,839,084,163

175,577,489,541

268,255,466,192

366,475,195,199

(3,109,815,389)

37,273,612,111

5,655,375,969

31,618,236,142

32,068,893,151

(450,657,009)

(15,342,152,456)

(10,500,956,708)

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,242,367,657)

4,990,532,036

(4,841,195,748)

(4,841,195,748)

16,276,083,686

16,272,723,080

3,360,606

129

25,975,361,370,229

24,065,827,304,970

1,909,534,065,259

1,668,710,530,485

240,823,534,774

132,234,136,701

992,161,968,391

375,530,084,450

473,293,267,523

(81,533,282,430)

(798,400,762,419)

(206,585,533,290)

(591,815,229,129)

(567,977,722,088)

(23,837,507,041)

130,650,572,722

135,851,698,278

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,947,282,342)

861,209,393

(5,201,125,556)

(5,201,125,556)

(461,164,656,407)

(437,062,936,752)

(24,101,719,655)

(2,289)

SK networks and subsidiaries (Unit : KRW)

End of 62th year (current)Description End of 61th year (prior)

2013.1.1 Equity at the beginning of period

Change in coverage of consolidation

Total comprehensive income (loss):

 Net income(loss)

 Capital change in equity method

Negative capital change in equity method

 Gains (losses) on valuations of available-for-sale financial assets

 Gains (losses) on foreign operations translation

 Gains on valuations of derivatives

Remeasurements of defined benefit liability

Subtotal

"Transactions with owners reflected in shareholders’ equity:"

 Year-by dividend

 M&As among subsidiaries

 Other

Subtotal

2013.12.31 Equity at the end of period

2014.1.1 Equity at the beginning of period

Total comprehensive income (loss):

 Net income (loss)

 Capital change in equity method

Negative capital change in equity method

 Gains (losses) on valuations of available-for-sale financial assets

 Gains (losses) on foreign operations translation

 Gains (losses) on valuations of derivatives

Remeasurements of defined benefit liability

Subtotal

"Transactions with owners reflected in shareholders’ equity:"

 M&As among subsidiaries

 Other

Subtotal

2014.12.31 Equity at the end of period

648,653,775,000

-

-

-

-

-

-

-

-

-

-

-

-

648,653,775,000

648,653,775,000

-

-

-

-

-

-

-

-

-

-

-

648,653,775,000

877,343,245,809

-

-

-

-

-

-

-

-

-

-

(2,688,554,315)

(242,359,622)

(2,930,913,937)

874,412,331,872

874,412,331,872

-

-

-

-

-

-

-

-

(458,921,343)

(59,342,041,278)

(59,800,962,621)

814,611,369,251

1,660,932,416,900

-

(567,977,722,088)

-

-

-

-

-

(5,008,437,988)

(572,986,160,076)

(37,248,033,650)

-

(18,318,251,744)

(55,566,285,394)

1,032,379,971,430

1,032,379,971,430

32,068,893,151

-

-

-

-

-

(5,019,464,182)

27,049,428,969

-

-

-

1,059,429,400,399

(123,057,753,660)

-

-

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,875,757,296)

861,209,393

-

135,923,223,324

-

-

817,221,560

817,221,560

13,682,691,224

13,682,691,224

-

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,518,116,838)

4,990,532,036

-

(10,776,705,889)

-

-

-

2,905,985,335

3,063,871,684,049

-

(567,977,722,088)

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,875,757,296)

861,209,393

(5,008,437,988)

(437,062,936,752)

(37,248,033,650)

(2,688,554,315)

(17,743,389,806)

(57,679,977,771)

2,569,128,769,526

2,569,128,769,526

32,068,893,151

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,518,116,838)

4,990,532,036

(5,019,464,182)

16,272,723,080

(458,921,343)

(59,342,041,278)

(59,800,962,621)

2,525,600,529,985

2,502,983,573

1,711,051,646

(23,837,507,041)

-

-

-

(71,525,046)

-

(192,687,568)

(24,101,719,655)

-

-

15,843,676,751

15,843,676,751

(4,044,007,685)

(4,044,007,685)

(450,657,009)

-

-

-

275,749,181

-

178,268,434

3,360,606

(3,316,962,308)

-

(3,316,962,308)

(7,357,609,387)

3,066,374,667,622

1,711,051,646

(591,815,229,129)

(4,911,242,502)

138,441,944,116

13,407,069,613

(11,947,282,342)

861,209,393

(5,201,125,556)

(461,164,656,407)

(37,248,033,650)

(2,688,554,315)

(1,899,713,055)

(41,836,301,020)

2,565,084,761,841

2,565,084,761,841

31,618,236,142

(12,528,745,897)

(143,576,155)

(576,799,035)

(2,242,367,657)

4,990,532,036

(4,841,195,748)

16,276,083,686

(3,775,883,651)

(59,342,041,278)

(63,117,924,929)

2,518,242,920,598

SK networks and subsidiaries  (Unit : KRW)

Controlling interest
Capital stock Total Non-controlling 

interest
Total 

shareholders’equityConsolidated capital 
surplus

Consolidated retained 
earnings

Consolidated other 
reserves

Consolidated 
Statements of Cash Flow

I. Cash flow from operating activities

 1. Net income(loss)

 2. Adjustments for non-cash items

   3. Adjustments for working capital

   4. Interest received

 5. Interest paid

   6. Dividends received

 7. Corporate taxes

II. Cash outflow from Investment Activities

  1. Increase (Decrease) in short-term financial instruments

  2. Increase (Decrease) in long-term financial instruments

  3. Increase (Decrease) in financial derivatives

  4. Increase (Decrease) in financial derivatives liabilities

  5. Increase(Decrease) in short-term loans

  6. Increase(Decrease) in long-term loans

  7. Sales of available-for-sale financial assets

  8. Acquisition of available-for-sale financial assets

  9. Disposal of non-current assets as held for sale

  10. Disposal of non-current assets as held for sale

  11. Disposal of investments in associates and subsidiaries

  12. Purchase of investments in associates and subsidiaries

  13.Sales of tangible assets

  14. Acquisitions of tangible assets

  15. Sales of investments in real estate

  16. Acquisition of investments in real estate

  17. Sales of intangible assets

  18. Acquisition of intangible assets

  19. Net increase (decrease) in deposits paid

  20. Cash flows from disposal of business

  21. Other

III. Cash flow from Financing Activities

  1. Increase (decrease) in short-term borrowings

  2. Repayment of current portion of long-term borrowings

  3. Repayment of current portion of long-term bonds

  4. Long-term borrowings

  5. Borrowings of bonds

  6. Settlement of currency swap

 7. Net increase (decrease) in debt on non-current asset held for sale

  8. Dividend payments

  9. Cash outflows from consolidated capital transactions

IV. Increase in cash and cash equivalents(losses) (I+II+III)

V . Underlying cash and cash equivalents

VI. Difference in cash and cash equivalents by changes                                                
 in foreign exchange rates

VII. Cash and cash equivalents estimated sales price

VIII. Term-end cash and cash equivalents

(234,382,105,309)

31,618,236,142

379,102,196,298

(549,246,793,109)

22,292,461,201

(92,447,348,243)

194,917,403

(25,895,775,001)

338,153,634,831

16,006,831,500

(762,089,000)

4,514,409,459

(37,775,459,946)

(4,177,916,549)

5,749,799,808

45,000,000

1,399,464,961

(2,130,989,664)

339,701,843,609

-

-

19,779,039,906

(154,965,040,707)

533,867,363

(243,900,712)

9,030,578,224

(4,460,517,958)

9,297,678,671

136,611,035,866

-

(116,622,370,172)

81,551,184,881

(299,136,673,550)

(200,000,000,000)

22,430,335,700

338,287,638,482

(8,172,932,928)

(47,806,039,106)

-

(3,775,883,651)

(12,850,840,650)

1,306,526,351,273

(911,646,039)

(995,041,337)

1,291,768,823,247

437,880,674,277

(591,815,229,129)

916,525,135,666

274,823,019,250

28,939,037,103

(104,940,628,983)

107,175,636

(85,757,835,266)

153,580,710,789

23,306,142,200

21,200,000,000

-

(57,188,440,653)

18,669,604,339

(4,932,872,872)

44,999,992

66,415,417,358

(16,721,964,679)

16,806,153,000

228,675,589,066

(48,752,601,243)

37,060,092,077

(150,160,870,562)

1,029,838,603

-

4,092,921,400

(12,764,707,835)

18,862,169,554

-

7,939,241,044

(476,231,909,591)

(502,951,658,287)

(43,698,845,337)

(250,000,000,000)

58,872,127,683

298,794,500,000

-

-

-

(37,248,033,650)

115,229,475,475

1,211,942,547,193

(232,130,718)

(20,413,540,677)

1,306,526,351,273

SK networks and subsidiaries (Unit : KRW)

End of 62th year (current)Description
Description

End of 61th year (prior)

62th Year: As of December 31, 2014
61th Year: As of December 31, 2013

Business Overview 
& Financial Statements




