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IM (Information & Communication Technology Marketing)
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Resources Development / New Concept Distribution ; Car-Life ; Fashion / Real Estate ; Wine
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CEO’s Message

Dear shareholders
and customers,
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Board of Directors
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Financial Highlights
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Business Overview

*BHQ : Business Headquarters

IM

E&C

Consumer Retail

WALKERHILL

China HQ (Headquarters)

GHO (Global Headquarters)
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Trading &
Investment Biz

Iron Ore

700 Million Dollars
9 Million Tons / Year
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Mobile Device
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Business Overview / IM
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Speedmate BHQ
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Fashion

Business Overview / Consumer Retail

6 Million

Consumer Retall (Fashion / Customer)
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Fashion BHQ
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Customer BHQ
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WALKERHILL
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Business Overview / CHINA HQ (Headquarters)

Ch | na HQ (Headquarters)

Investment

620 Million Dollars

2011 Y 7IE A& EXpl

Trading
SKH|IEA SHAIHZIO| Trading Al S HIEtC R 3l8H A7t ZAIO| MARH Tradingt 72 L MI&, AtAdn}

M
’ = =
% 7|et Xt Trading 7kS 20MX| 7|52 &ESIH, siid 4F X AMZ2 Full Value Chains SRz M 52

L~ AlE Sall 8 4 URS & AP

Car-Life AtH

52 QUEMO| Aok Al CkES FAOZ 10719 2EFRAZ Yot Aen, 2011450 5= SSHIEFI #QI9|
M&RAE Sall 7|Z Car-Life AfHTI| Synergy & ¥ w12 SHE FTl6tn JELICH &= = Motorization2]
7143t TrendE XM= 28510 =2 Car-Life ARIC| Market LeaderZ M2st ZilL|ct,

[0

M Al

Global MarketOflAl 2% 2UE H = U= Design Gt &E=12 X[l Fashion BrandE 5= AR 2=
ANZez=M 5= 5419| Global BusinessE 42t Lzt QHHe| ZHS0f|7| =S F1ESk= Global Top Tier Fashion
ARt EoFst AlL|Ct

IS QI SITHEE AR, MRS B EIDE A, IS BB RAE SOl SEA 27 Faig tigoz 8% S8 388

TO
SO ot FHY, 4TY. Themed FSU /L X 27 AHS LY AYULICH
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Business Overview / ZIX|&E2

GHQ (Global Headquarters)

7|20 22 ZHxH= ZI51= 2|5H
AIELX 5ot AR 238 =M 2|E

HEX|HEZL2 SKUEHA T Platformd AFETXE 221511 GlobalizationS
7143515104 Vision 2 7|1 4GAHIE(39 To-be)E MIXOZ TMst 4 QIEE
Ao et AFMHIAS MEst JA2H, 3|A2| Global CompanyZ2]

L0l LS Global St &lHS 2E GHQOZ TIat LHSI AL SiLICH.
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571487
(3“To-be)

Vision 2020

E714BA (39 To-be)2| DIX|Z 3121 2012HS H0[5t04, To-be S T2t

ZEnEee
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i
18
i
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7ls2 MgHlst7| 6t 7|1E 7 IERSHEEN 7 |EIFRECR 22| /T XES AIXFEECZ SEeIFEL
Ct ZIGXIYEEL 7t 7[5 o2 135} 2l Synergy 1S E51 GHQ(Global Headquarters)2A 2t Alglo] MAts
One-stop2 2 X| S Xt &L|Ct.

QAXNHEE2 3IAL] Mt ZHE ot ZSH HHS 218 MR 1HIS0| §3HeE MoliE o+ TS Lead/
Help/Check stz SgtE EEot USLICH SAS| MY ZEZ2|Q 2|5 S5t AIGTEE T35, M&A
5g Sot Al MA S2o| StHE X|f5tn Ao, Z[X{5HE Resource HIES 2laH &lAF2] Resource Management
ProcessE XI&XC & Upgradest UELICH HE0, ZF&S0| theh Al&stn oot MEO| MiF, E8X21 XI5

g
AN 2E, L2l Risk #2| H 33 71X| ME et Hets a5t UL

R, 7} A MRS BlsE 4 Sl A OIS S K45k lon TARIIl| AS Zsls S SKHEYA
120 7|I2EHS RIS USLICH OIS s AR 251 S010] Mz /AIXHS KIAFOR Upgradesta /o0
Tdpio] izt lmet BS99 817 KIS st AR} 28t SIM(PRIDE) IS ARsI0 El5kT AUt
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Social Responsibilities

ST HYUA| % T AlSIEEH SARS 7| =AE A ZHER B
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SXAM AlslEe| 0t RZHS W2 SKUIEYA Ching LSS LE=QiALICH
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Fair Trade o
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2011
Financial
Statements
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M 59(2)7] : 2011 128 31
Xl 58(X)7| = 2010 122 3t

<]

RN
=N

U

mO

o= M 59(8) 712 H 68(E) 71 H 68(F) 71=

5

| RSEA 5,652,400,539,643 4,606,590,483,379 4,218,807,070,489
OHIRH 3,430,584,330,284 2,761,630,993,786 2,387,027,903,036

1,650,281,483,586

1,382,833,905,883

1,243,010,081,972

= H 59(8) 71 M 58(%) 71 H 58(F) 71=
PN
|, RS 5,203,187,909,064 4,015,213,522,575 3,829,558,988,942
Sz & Azt 1,257,156,200,824 1,019,741,414,972 630,508,789,427
HIS8YE 15,871,206,548 6,997,942,476 56,066,944,626
oD |[HRFZERM 72,335,000 1,649,829,585 4,835,250
E=N 2,097,583,358,061 1,620,180,496,673 1,819,898,222,981
IHEE St 31,079,058 23,171,000,000 115,948,465
7|ElE SR 190,467,949,332 164,140,332,547 128,676,576,477
7 [EFRSAR 146,156,450,422 77,927,663,103 70,761,389,827

7 |EIZ 85 235,365,335,704 278,993,722,699 210,622,914,240
OIXIZERIM 15,415,491,111 18,666,285,066 217,002,116,512
7|EtRS A 178,677,088,461 164,465,575,945 161,144,054,729
O 240l = = AL 142,076,810,497 0 0
||, HSSEA 2,183,968,207,951 1,890,712,707,788 1,208,530,081,466
RIUZH A 1,797,238,094,364 1,533,326,368,361 850,663,158,108
g e 4,359,570,127 3,238,154,682 333,757,554

THILRRA 1,331,634,699,912 1,101,504,843,219 1,123,526,281,889
OH 2Ol = RRA 164,214,629,907 0 0
[I. HS XA 5,906,575,515,329 5,647,155,078,510 4,638,413,983,597

101,000,518,302

101,952,302,931

121,350,271,387

W IFEHE 1,048,268,761 1,249,322,827 1,238,177,734
=7t saERHE 286,666,729,988 158,919,025,709 173,114,466,496
2P [HRS SRR 1,095,000,029 1,140,000,029 0

O HHO L= 251,153,267,717 218,712,265,825 218,300,807,499
SR 18,637,984,869 7,238,460,305 12,400,256,591
SYEA 9,106,945,590 1,784,536,586 1,677,847,893

7 |EfH| RSFA

2,471,826,982

24,460,619,098

3,803,982,434

A7 | =R 1,449,290,635,637 1,361,478,402,057 436,110,981,261

tlEEXE 5,999,941,274 0 28,050,000,000
7Bt S8 AR 209,013,985,151 250,824,412,042 256,520,926,198
FERRL 3,631,773,736,108 3,623,627,569,595 3,288,867,312,108
SRR 152,474,491,947 112,637,244,952 92,136,107,282
xRS 99,331,978,255 134,092,884,570 292,348,110,461
O AR LMK 741,162,107 177,725,791 0
7 |EHIRSAR 69,139,586,072 103,008,490,938 70,027,902,057

KIS A 11,109,763,424,393 9,662,368,601,085 8,467,972,972,539
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EHEA 7,836,368,747,594 6,497,303,191,167 5,427,337,151,955
NI
| . XU |HAREX|E 3,231,225,511,094 3,146,421,203,422 3,015,531,337,287
N 648,653,775,000 648,653,775,000 648,653,775,000
2oz 879,842,413,305 895,177,466,859 895,647,466,304
0[loiE 1,654,883,225,222 1,550,326,472,700 1,406,652,431,554
7B 2= 47,846,097,567 52,263,488,863 64,577,664,429
[I. HIX|BH X2 42,169,165,705 18,644,206,496 25,104,483,297
EIPNL PN 42,169,165,705 18,644,206,496 25,104,483,297
AESA 3,273,394,676,799 3,165,065,409,918 3,040,635,820,584
EXHLUREEA| 11,109,763,424,393 9,662,368,601,085 8,467,972,972,539
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RSN 2 SB(E - 20108 18 12hmel 20108 12 12N i ==t=Fr T St - 2010 18l i 200 108 AL
b= H 59(2) 71 X 58(%) 7| = M 59(2) 7| X 58(F) 7|
I DHEH 27,535,570,532,220 24,161,463,684,372 | JHES sigss 290,819,749,076 528,119,884,353
Il HES &7t 25,647,386,121,537 22,485,714,046,879 1. AN HEE H35E 450,203,760,799 874,842,711,952
Il E&0(2 1,888,184,410,683 1,675,749,637,493 7t g7120(9] 141,754,586,194 180,436,078,997
IV, THo{H| 22 H| 1,529,384,135,802 1,406,637,117,200 L, =% 332,007,107,099 207,807,457,111
V. 7[EtE Y42 97,831,297,519 67,500,514,375 HOINIH| 2 76,809,022,695 39,274,611,362
VI, 7|EtEAHIE 110,675,055,067 71,979,835,162 Q|oBtAkE Al 59,719,517,155 40,869,449,729
VI, ggdole 345,956,517,333 264,633,199,506 Q|5t3HA0[2 -28,631,245,062 -46,709,168,709
Vil 284 373,518,736,651 350,139,462,381 0[XHIR 138,669,381,042 110,234,615,179
IX. 2848 505,389,990,771 412,872,655,406 0[Xt+2] -32,700,330,678 -32,745,280,678
X X2 4,478,345,676 17,810,683,878 =42 -2,194,310,000 0
XI. HoIMHSxtTa02 218,563,608,889 219,710,690,359 OPMEEI LA 12,610,451,803 7,152,693,645
XI. EIMHIE 76,809,022,695 39,274,611,362 IPAEEIH0| -33,922,863,364 -4,470,539,318
Xl &7120(2 141,754,586,194 180,436,078,997 Z7tAszH| 77,689,558,431 78,501,447,142
XIV. BHOIN|H|2XIZHS 7 [EfE R A0 EXFHSAIZEI}AIZH] 972,834,866 429,214,470

A2 HES 31,936,223,798 19,507,775,772 SR ZH| 15,152,871,169 11,567,302,167
SOR|2HXEHE -44,596,991,867 -4,041,587,932 £[X204 18,480,442,794 17,006,137,395
7t S ERMEI A -11,149,430,939 -25,436,345,779 CH&ei2t| 4,502,049,766 5,078,230,717
i 2AtBtar0l 26,971,693,104 157,384,961 7 |Efo|THAARZHH] 773,681,661 2,958,916,741
IEMASE 7 ool -5,803,468,419 -2,416,044,115 FEHEEY 19,137,905,299 26,280,427,507
Claieal s -1,720,629,144 -6,562,435,651 SHERFARE02 -8,324,870,974 0
XV, Z2Z0[Y 137,391,982,727 161,644,826,253 TR 7|2 111,348,434 177,376,681
XVI. 27]&0[49] & ¢ RN 0 31,196,592
K|HH7 |49 AR 145,781,162,429 181,276,976,872 EXRSMNEEY 64,318,887 0
H|X|HH X |2 -4,026,576,235 -840,897,875 EXREARE0(2 -40,623,676 0
A 141,754,586,194 180,436,078,997 R IN NP 81,848,494 587,256,594
XVI, EELZ0(29| 74 : YRR E0( -191,380,286 -171,248,469
X[HH7 |20 A9 139,684,532,725 162,373,978,970 LA 7 | HEX AR 0[] -12,834,455,561 0
H|X | X |2 -2,292,549,998 729,152,717 A7 | FER A E A 20,283,387,553 0
a2 137,391,982,727 161,644,826,253 X0l -4,478,345,676 -17,810,683,878
XVIIL Fg& =7 s 28R E LA 2,822,400 4,846,850,884
230l 587 730 =7t S28AMAE0|2 -3,197,608,100 -39,016,730,503
SMRE0[ 587 730 esgaer -1,140,301,965 17,616,475
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Kl

o= H 59() 7| X 58(T) 71 o= H 59() 7| X 58(%) 71
J|Et 49 HI2 14,601,999,992 3,752,998,336 8, O |29 5ot 0 -1,140,000,029
. ez OISt XMHERO| HE -23,557,932,494 486,599,175,844 9 AV IUEXIS] X2 19,045,394,631 0
SRR ZA ST -463,035,216,680 152,625,143,683 10, 2A7 |EEXC] S -95,172,611 -878,262,757,637
0|~ oA B 9,687,159,541 -22,029,911,830 1, SRl M 86,580,634,311 181,907,020,537
MEZALAEIN -69,974,985,448 -14,124,641,612 2. SR FE -181,051,822,788 -216,957,925,634
MZHIEALAEBIN -1,462,414,189 3,596,476,751 13 EXIE S X2 1,068,295,720 0
THRRHAOIZIA(S T -247,286,036,204 21,739,661,635 14, 2RO K2 1,823,568,118 407,424,636
DR F B 7HZA) 773,916,007,782 344,383,760,101 16, 2RI FE -35,638,432,457 -6,643,277,216
MAaTo|mTHZA) -18,822,717,091 -15,621,462,133 16. 2339 Z4 96,368,051,350 43,075,957,961
ol+2AB7HEA) 1,789,064,195 -641,919,236 17, 2529| 57} -84,466,940,645 -12,595,415,237
MAAOIOJZ=IHZIA) 8,260,721,561 -569,033,281 18, AlglZisto= oI5t sz -240,271,810,524 0
0|XIgZ2AS7HLL) -35,530,156,326 66,697,407,242 19, 7|Et EXtEEoZ QIS HERUSE)Y 52,923,462,025 -48,074,005,254
0|X|2H|2O/E7HZA) -7,307,525,076 -886,243,491 I, Res g5 404,810,419,732 795,623,818,485
E[X20[X|Z -18,580,607,852 -18,313,071,235 1. T |RIIZ9| xHQ 7,484,454,990,055 3,980,116,292,896
INCIESEWNEN SR ENE) 7,754,764,074 -12,195,904,302 2. TRl A=t -7,216,431,412,411 -3,629,383,594,694
7|Et 37,034,009,219 -18,061,086,448 3 SEMRIXIUZO| Ast -144,694,786,224 -113,713,744,406
2. O|xte| 43 40,668,390,328 23,759,130,535 4, SEMET|MNAQ Alst -108,000,000,000 -303,000,000,000
3 O|xte| X3 -139,246,331,462 -102,226,891,085 5. 7|z ZH2! 62,963,869,641 723,105,301,771
4, HigE 2,194,310,000 0 6. A7IXIUF Y gt -34,430,609,429 -278,534,789,417
5. HHOL| o -63,000,380,589 -268,255,067,049 7. Aol ZH2 398,196,400,000 448,075,000,000
I EXEs igsE -371,119,870,400 -934,836,730,458 8 X IZAlQ| RS 0 -147,590
1 Eh|lZeAEo| A7t -8,873,264,072 49,069,002,150 9 Hig=2el xjz -37,248,031,900 -31,040,500,075
2 A7|ZSA=0 Ax7t 201,054,066 -11,145,093 V. Er8H=Ex}0] 297,518,158 325,653,165
3 chy|cjoi2ol 252 -584,574,801 7,114,666,733 V. SZUSZMRIAL| ZSTHZEAN | +11+1+V) 324,807,816,566 389,232,625,545
4 E7|choize) A2t 16,326,231,064 -35,742,470,950 VI, DHZIOI XA ZEHEl S22 sigA Rt -87,393,030,714 0
5. =7 isa8xtte] & 21,639,133,030 5,693,897,406 VI, 7|=9| HZLUAZ AR 1,019,741,414,972 630,508,789,427
6. H=7HS2EAMMO| 2= -117,591,171,402 -21,132,708,246 VI, 7|2be| ST 2B AIRIAL 1,257,156,200,824 1,019,741,414,972
7 SEMOY|HOEHO| AXTt 1,477,494,585 -1,544,994 585
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XIS|A} subsidiaries ZIA|A} Affiliates

SKZFAIS[AL www.sk.co.kr
LCNC
CIX|E ClufolA R MEEYA &7 SXI2 27+ 198HX| 145
02-6713-8401
01||—‘|X|/§|'3—.} 2= SKO|.=H|0|M www.skinnovation.com
SKOIL x| www.skenergy.com
SK&&tsist www.skglobalchemical.com
SKHUIESEA MH|A SKEREZ|Z= www.sklubricants.com
SKA|IO|Z www.skchemicals.com
BUZ A/S U UEY KR4 NESELA 7 HARS 21-14K| MIES 2 125 SKC www.skc.co.kr
070-7805-2045 SK E&S www.skens.com
SK7tA www.skgas.co.kr
SKHIE=A Q1E{Hl
DHIY ZEIX /i E2|AH(0[MH L AMH|A E2HE MEEYA &7 SXI2 27t 198HX| 115
070-7800-3411 HHEMEE SKHE|Z www.sktelecom.com
SK C&C www.skce.co.kr
SKEZCHE www.skbroadband.com
NCEEE] www.sktelink.com
ALEREHA S o
SKAHFLIAO|IM= http: //corp.nate.com
A} TOH(S) S KIS SEIGM BAIZa) TN o== 1871 SKEIFHIAIA www.sktelesys.com
MEA THES S X% BEGM BAIZR)) RSN 57 28S 187- =
s8/= = =T SKE2HH www.skplanet.co.kr
042-520-4030
SKEITA
E3A Sl MSEEA 57 2XIZ 271 198HX| 155
070-7800-2695
Eo|g/MEIA BZ SKZAA www.skec.co.kr
SKati2 www.skshipping.com
SKZ# www.priden.com
=20 —
HEROASE SKOFAHEIHZmL| www.skmnc.co.kr
el 2 AL 3 oA MSEYA| £7 HEZ 171 18HX| LU 35

070-7880-5403
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S|AFAS  corporate History

1953. 04 MAZIZS|AL A (CHEOIAF AFE 21B2)
1967. 05 2 &= E2|0IAE ME ENE' AN &5t
1973. 11 2B 3 HY
1976. 01 HUMRP (F) B B L 4 HA (FASIM M)
11 SR XY [ 10ESEE 4
1977. 06 7IABIH L A A
1980. 12 (F) CHEMRBAL Q15
1990. 05 S A KAl (ADLE)
1995, 07 SKFS4 3,0007) St
1996. 09 OIS EA! th2lX 1,00074 St
1998. 01 SKAIARR A
1999, 02 ALISH0|E 3y
12 SKRS &t
2000. 07 SKOf|LAX[ZHoH B, SK 22HE A HE
11 A Ol
2003. 08 Ef0[Em|A 2
10 SKUIEHAR AtY #HA
2005. 02 WINE At} AZF
09 B2 XIFSIAL 8

2006. 02 DKNY &3

Lo Domestic & Overseas
T e Networks

11 Q| 014 / WINE 15 HE 243
2008. 01 CIC M= =9
06 DYSK A2
12 o7k & 100 22 S0t
2009. o1 OJZH7H 10CH AP Fe / &= THM(0'2nd ) AR
03 QI L{|Alo} SRHEIOIM Al AR
09 GHQ #F =2 Y S2 HQ, Iz HIA0F HQ A1A
11 Vision 2020 M&
12 A7 Y
2010. 01 £2E7| =Y
09 Mz E3A Q14 3 SKEFA £
09 =L AR XHHE E 72 E2FE MMX EXt
10 QAR 71Y EE S AIMQ B2 MY SKHAED|IE 2
12 SKOILAX| AEH AIFE Ql
2011. 01 ICT Al REAI Z1AI04X| (CONCIERGE) &tH
02 O SEXL 22
03 2M| 2,000 ¢ & 44
03 = 3SHUET Qe
07 Z20|= (PRIDE) 5 Z7H
11 SHEGM 39 gefd 2=
12 IHM BHQ OhE 5,000 & St

12 FOHE S ol 19 of St
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i China
Yingkou Headquarters

‘ Dandong

Beijing
8 Dalian
Tianjin
“®Qingdao
Yuanqu @
.3angj|agang
. Shanghai
Wuhane Pinghue ° 9
Chengdu e Ningbo
Taipei
Xiamene ©
°
Qujing Guangzhou ® Shantou
£
Hong Kong

Shenyang (@

® Seoul

=L HEH

SKnetworks
Global Headquarters

® suwon © Wenju

@ Cheongju
°
Cheonan
© Daejeon

@ Gumi

o ©  Daegu
Jeonju
Changwon

°
Kwangju
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T/ BAL BT

W | EAL T

XS
Toomba West RS
Cockatoo RS
Callabona S5
Toomba West Cockatoo Wyong CES 2
Taroborah RS
Novolen FIRISAE
=y =
FME S=
Cree East FHLtCE (CIEEES
KBB QI 14| Alof
Boleo AR

SRZABY MY St T2)/%ofe
MERRRY 3/

MMX (=Flps

Callabona

Keregetas 7RIS AE

HAL 24 .
= Springvale Angus Place

Taroborah Novolen

Springvale
Angus Place
Clarence
Charbon

=
=4sY

Clarence Charbon

SHE(o1M

e A BE

oo
QlUAoF SEHEfO[E  QI=UHAlop 12

SHlielolM

Cree East
QI=Li|Ajo} SzHE|O[M
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www.sknetworks.com

100-845 AMEA| 37 SXIZ 271 199-158X|
Tel. 070-7800-2114 Fax. 02-754-9414



